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Myth: 

A 10  minute 
head  lice 
treatment 
time'  isn't 

effective 

To  find  out  the  facts, 
see  Page  1 1 


Kills  Head  Lice 
Clinically  Proven 


Full  Marks 

solution 
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MO  minute  treatment  time  refers  to  two  applications,  seven  days  apart 


Fact;  New  clinical  ]f 
proof  that  a  1 0  minute 
head  lice  treatment  time' 

is  effective1 
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Kills  Head  Lice 
Clinically  Proven 


Full  Marks 

solution 


Full  Marks  Solution  gives  mums 
what  they  want  from  a  head  lice 
treatment2 
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1    Chemical  free 


2   Short  treatment  time  (eg.  less  than  30  minutes) 


3   Clinically  proven 
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Well-known  brand 

Multiple/Family  treatment 

1 

8 

Can  be  applied  to  dry  hair  I 

Includes  a  comb 

10  Alcohol  free 

No  wonder  Full  Marks  Solution  is  Number  1  with  mums3 


headlice.co.uk 


rgess  IF,  Brown  CM,  Lee;PN,  Randomised,  controlled,  single,  parallel  group 
/a^trials  to  demonstrate  the  efficacy  of  isopropyl  myristate/cyclomethicone 
tion  (F.uH,  Marks  Solution)  against  head  lice.  Pharm  Jnl  2008, 280;  371-375. 
2.TNS  Omnibus  head  lice  survey,  September  2007. 3.  IRI  52  w/e  14.06.08  unit  sales. 
*;10  minutetreatmenttjme  refe_rs  to  two  applications,  seven  days  apart. . 


Chemist  i  Druggi 

news+ education + tools  for  the  pharmacy  community 

www.chemistanddruggist.co.uk 
2  August  2008 


Rock-a-buy 

baby... 

Five-page  special 
on  baby  care 

See  page  22 


•  GSK's  new  distribution  deal 

See  page  6 

Phoenix  offers  Novartis  discounts 

See  page  6 

•  CPD  -  Infant  milk  formulas 
See  page  15 


Fact:  New  clinical 
proof  that  a  10 
minute  head  lice 
treatment  time* 
is  effective1 

headlice.co.uk 


Kills  Head  Lice 
Clinically  Proven 


Full  Marks 

solution 


I  •  eliminates  eggs 

■  no  traditional  pesticides 

I  •  quick  &  easy  treatment 

•  head  lice  solutio 

t  &  comb  included 

•  low  odour 

6 

treatments 

Km 

SSUfl.rC37  SSL  International,  Venus,  1  Old  Park  Lane, Trafford  Park,  Manchester  M41  7HA,  UK 
Full  Marks  is  a  trade  mark  of  the  SSL  group 

1  Burgess  IF,  Brown  CM,  Lee  PN,  Randomised,  controlled,  single,  parallel  group  clinical  trials  to  demonstrate  the  efficacy  of  isopropyl  mynstate/cyclomethicone  solution  (Full  Marks  Solution)  against  head  lice  Pharm  Jnl  ZOOS.  280.  371-375 
*  10  minute  treatment  time  refers  to  two  applications,  seven  days  apart. 
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INFANT  COLIC 

-  MANAGEMENT  OPTIONS 

USING  LACTASE  ENZYME 


Following  research"  1  at  Guys  Hospital, 
which  identified  transient  lactase  deficiency 
as  one  possible  causative  factor  in  Colic, 
Colief  Infant  Drops  are  increasingly  being 
recommended  as  a  management  option. 

The  research  shows  that  transient  lactase 
deficiency  in  the  upper  digestive  tract  may 
be  corrected  by  adding  lactase  enzyme  to 
the  infant's  feed  before  the  baby  is  fed. 
Treatment  protocols  based  on  managing 
lactose  in  the  baby's  feed  are  now 
recognised  as  a  primary  treatment  option 
for  Infant  Colic2  \ 

This  management  strategy  can  be  applied 
equally  to  breast-fed  and  formula-fed 
infants:  in  formula-fed  babies  by  pre- 
incubating  the  formula  with  Colief  (lactase 
enzyme),  and  with  breast-fed  babies  by 
adding  lactase  to  a  little  expressed  breast 
milk  (10-1 5ml)  and  feeding  this  to  the 
baby  immediately  before  breast-feeding. 

Britannia  Health  Products  Ltd, 
41-51  Brighton  Road, 
Redhill,  Surrey  RH1  6YS 

Helpline:  0800  028  1187 
Website:  www.colief.com 


"  Kanabar  et  al,  lourn  Hum  Nutr  Dietet  2001. 

1  Review  at  www.ir2.ox.ac.uk/bandolier/booth/family/colicup.html 

'  NMS-Prodigy  Clinical  Guidance 
www.cks.library.nhs.uk/colic_infantile 

'  Marks  et  al,  Guidelines  Working  Party  Report 
http://www.eguidelines.co.uk/ 
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Comment  from  the  Editor 


li: 


larmaci: 


Last  week,  RPSGB  chief  executive  Jeremy  Holmes 

told  me  of  his  surprise  that  a  pharmacist  he'd  met 
wasn't  clued  up  on  the  impending  split  of  the 
Society's  dual  regulatory  and  leadership  role 

My  reaction  was  far  from  dumbfounded  - 
the  individual  in  question  may  have  been 
sidetracked  by  more  pressing  matters  than 
the  latest  100-page  report  on  professiona 
leadership. 

For  example,  this  week  GSK  became  the 
latest  drugs  giant  to  overhaul  medicine  supply 
(p6).  It's  another  in  a  spate  of  distribution  deals 
that  have  met  with  anger  from  pharmacists  who 
claim  changes  have  led  to  more  red  tape  and 
inconvenient  delivery  times. 

Category  M  is  another  issue  hitting 
the  sector  hard.  Businesses  are  being 
forced  to  lay  off  staff  and  cut 
opening  hours  to  survive 
October's  "disastrous"  cuts, 
according  to  pharmacy 
owners  (p13).  Factor  in 
demands  to  perform 
MURs,  dispensing 
doctors  on  the  war  path 
and  daily  dispensing 
demands  and  your 
average  pharmacist 
is  working  in  a  pressure 
cooker  environment. 
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A  new  professional  body  could  be  an  invaluable  ally 
in  alleviating  the  stress.  But  it  needs  a  raison  d'etre  - 
and  fast.  The  time  for  working  groups  and  debates 
over  membership  is  running  out  The  brains 
behind  the  new  professional  body  need  to 
deliver  something  tangible,  an  organisation 
that  pharmacists  simply  cannot  afford  to 
be  without. 

There  is  no  divine  right  for  an  RPSGB 
reincarnate. 

The  past  few  years  have  seen  the  dawn  of 

igital  technology.  You  can  now  watch  or 
listen  to  your  favourite  TV  or  radio  shows 
when  it  suits  you.  The  digital 

revolution  is  here  and  next  week 
it's  coming  to  C+D.  For  the  first 
time  we  will  be  available  as  a 
wholly  digital  issue.  The  IT- 
themed  special  is  packed  with 
innovative  features,  including 
video  interviews  with  the  man 
charged  with  making  EPS 
happen  and  the  gadgets  you  want 
to  see  in  your  pharmacy.  We'll 
also  report  the  findings  of  our  IT 
survey.  It's  only  available  online  at 
www.chemistanddruggist.co.uk 
so  don't  miss  it  on  August  9. 
Max  Cosney,  News  Editor 
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CD  digit' 


GSK  reveals  distribution  deal 


f  Industry  disappointed  as  drugs  giant  pairs  with  AAH  and  UniChem 

Zoe  Smeaton 


ClaxoSmithKline  {GSK)  has 

signed  a  deal  to  distribute 
medicines  to  UK  pharmacies 
exclusively  through  wholesalers 
UniChem  and  AAH 

The  arrangements  will 
commence  from  November  1  and 
pharmacy  discounts  will  not  be 
affected,  the  manufacturer  said. 

AAH  and  UniChem  currently 
supply  more  than  80  per  cent  of 
GSK's  prescription  medicines,  and 
they  said  customers  would  see  no 
changes  to  delivery  times  or 
ordering  patterns. 

GSK  claimed  that  simplifying  its 
operations  would  improve  the 
availability  of  its  medicines. 

Carry  Walsh,  head  of  supply 
chain,  explained  that  building  close 
working  relationships  with  just  two 
wholesalers  would  enable  careful 
stock  monitoring  at  all  depots. 
He  said  CSK  would  be  working 
with  the  two  wholesalers  on 
performance  management,  setting 
customer  service  targets. 

But  the  deal  met  with  dismay 
from  the  wider  industry.  Fin 
McCaul,  pharmacist  at  Prestwich 
Pharmacy,  Manchester,  said  as  a 
contractor  he  was  "disappointed  in 
yet  another  nail  in  the  coffin  for 
local  wholesalers".  He  added: 
"Given  the  level  of  change  going 
on,  it's  critically  important  PSNC 
analyses  the  impact  of  all  these 


Three's  company:  GSK  claims  its  decision  to  supply  solely  through  AAH  and  UniChem  will  have  no  impact  on  pharmacy  discounts 


changes  on  our  work  environment." 

Sue  Sharpe,  PSNC  chief 
executive,  said  the  deal  would 
"add  to  the  potential  impact  of 
the  proposed  changes  to  pricing 
under  the  PPRS  scheme".  She  said 
PSNC  would  seek  changes  to 
reimbursement  arrangements  "to 
remove,  wherever  possible,  the  risk 
that  pharmacies  dispense  at  a  loss". 

She  added  that  PSNC  was 
unable  to  control  manufacturers  or 
wholesalers  but  had  made  its 
views  known  to  the  industry  and 
government. 

Wholesaler  Phoenix,  excluded 
from  the  deal,  expressed 
disappointment,  saying  it  believed 
GSK  had  "not  fully  taken  into 
account  the  independent 


community  pharmacy  sector". 

GSK  is  the  sixth  manufacturer  to 
change  its  supply  terms  since 
September  2006. 


■ How  will  the  GSK 
deal  affect  you? 
zsmeaton@icmpmedica.com 


Novartis  discounts  at  Phoenix 


Phoenix  customers  will  receive 

an  8  per  cent  discount  on  all 
Novartis  UK  ethical  products 
from  next  week,  the  wholesaler 
has  announced. 

Novartis  announced  two 
months  ago  that  it  had  selected 
wholesalers  AAH  and  UniChem 
to  distribute  its  products  in  the 
UK  from  August  4. 

But  Phoenix  chief  executive 


Paul  Smith  has  written  to 
customers  informing  them 
they  can  continue  to  order 
the  manufacturer's  products 
from  his  company  in  the  same 
manner  as  previously,  earning 
the  8  per  cent  discount,  from 
that  date. 

However,  Novartis  confirmed 
to  C+D  that  it  currently  supplied 
only  via  AAH  and  UniChem.  JR 


out  their  stalls 


Professor  accuses  RPSGB  of 
dodging  homeopathy  debate 


The  new  chairs  of  the  RPSGB's 

Scottish  and  Welsh  pharmacy 
boards  have  revealed  their  plans 
for  the  next  18  months 
exclusively  to  C+D. 

Scottish  chair  Sandra  Melville 
wanted  to  remove  barriers  to 
implementing  pharmacy 
prescribing  and  to  help  the  boards 
work  more  collaboratively, 
learning  from  one  another's 
experiences,  such  as  Scotland's 
minor  ailments  service. 

In  Wales,  Marc  Donovan  said  he 
hoped  to  see  pharmacy  become 
fully  involved  in  chronic  conditions 
management  at  all  tiers,  and  for 
the  profession  to  become  "the 
foundation  of  a  rural  healthcare 
structure".  JR/ZS 


An  alternative  therapy  expert 

has  accused  the  RPSGB  of  avoiding 
a  debate  on  the  ethics  of 
pharmacists  selling  homeopathic 
medicines. 

Pharmacists  were  breaking 
the  Society's  code  of  ethics  "on  a 
daily  basis",  said  Edzard  Ernst, 
professor  of  complementary 
medicine  at  Exeter  University,  by 
not  informing  patients  that  clinical 
trials  had  failed  to  demonstrate 
effectiveness. 

But  the  Society  was  "unaware  of 
any  breach  of  the  code",  said  policy 
director  David  Pruce.  The  code  did 
not  attempt  to  define  exactly  what 
information  about  medicines 


should  be  provided,  he  said. 
"Rather  than  argue  around  any 
ethical  dilemma  of  the  pharmacist, 
we  believe  it  is  now  time  for  all 
homeopathic  medicines  to  be 
regulated  by  the  MHRA." 

Professor  Ernst  said  Mr  Pruce's 
call  for  regulation  was  "a  classic 
example  of  wriggling  out".  He  said: 
"Regulation  does  not  concern 
ethical  issues."  An  "open, 
unemotional  and  honest  debate" 
was  needed,  he  added. 

And  the  MHRA  said  Mr  Pruce's 
comments  were  "misleading". 
"Homeopathic  remedies  are 
currently  regulated  in  the  UK,"  a 
spokesperson  confirmed.  But  Mr 


Pruce  insisted  that,  to  his 
knowledge,  "only  a  very  small 
amount  of  homeopathic  products 
currently  have  a  licence  from  the 
MHRA". 

Gemma  Stafford,  a  Co-operative 
Pharmacy  pre-registration  training 
manager  with  a  special  interest  in 
complementary  therapy,  said:  "For 
homeopathy,  the  evidence  base 
isn't  there...  I  would  agree  that 
patients  need  to  know  about  what 
they're  purchasing."  JR 


HBH  Do  you  stock 

5  homeopathic  medicine?| 
jrichardson@cmpmedica.com 


©  ;  Chemist*  Druggisl 


T^^Q^^^^Don't  miss  C+D's  online-only  issue  next  week  | 
www.chemistanddruggist.co.uk  A 
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Wales  home  oxygen  cost 
triple  original  estimates 

|§;  Audit  report  critical  of  contract  and  pharmacy  could  stand  to  benefit  from  findings 


Zoe  Smeaton 


A  damning  report  on  the 

implementation  of  the  home 
oxygen  supply  contract  in  Wales 
could  be  used  to  the  profession's 
advantage,  contractors  have  said. 

The  report,  by  the  Auditor 
General  for  Wales,  found  costs  for 
the  supply  of  home  oxygen  were 
three  times  those  estimated  under 
a  contract  awarded  to  Air  Products 
in  2006. 

The  cost  has  been  around 


£6  million  a  year,  which  is  similar 
to  that  under  the  old  arrangements 
but  triple  the  £2m  estimate. 

The  estimate  was  based  on 
inadequate  information  about 
likely  demand,  supplied  by  the 
NHS.  But  the  potential  benefits 
of  some  cost-reducing  measures 
have  not  yet  been  realised,  the 
report  found. 

Mark  Griffiths,  chairman  of 
Cambrian  Alliance,  said  the  findings 
could  help  build  a  case  for  home 
oxygen  provision  becoming  an 


Oxygen  report:  key  points 


The  report  made  four  key 

recommendations,  saying  the 
Assembly  Government  should: 
•  be  able  to  vary  future  similar 
contracts  to  mitigate  risks 

make  provision  for  possible 
problems  when  planning 
timescales 

oversee  the  effectiveness  of 
communications  by  health  bodies 
when  announcing  service  changes 


direct  LHBs  and  the  NHS  to 
prioritise  the  development  of 
specialist  clinical  assessments. 

A  WAG  spokesperson  said 
that  while  the  government 
acknowledged  that  the  transition 
to  the  new  contract  was  "not 
as  straightforward  as  we  would 
have  wished",  it  had  responded 
swiftly  to  address  the  initial 
problems.  ZS 


enhanced  service  for  the 
profession.  He  said:  "I  would  like  to 
think  this  report  could  provide 
support  for  that  push...  and  will 
not  be  brushed  into  the  cupboard 
and  forgotten  about." 

The  report  said  local  health 
boards  (LHBs)  had  made  "slow 
progress"  with  clinical  assessments 
for  patients.  These  might  identify 
patients  no  longer  needing  oxygen, 
and  reduce  costs. 

Phil  Parry,  Community  Pharmacy 
Wales  chairman,  said:  "We  are 
very  concerned  at  the  official 
recognition  of  £4m  unnecessary 
overspend  by  LHBs  on  operation  of 
the  new  service." 

He  said  he  looked  forward  to 
seeing  if  the  Welsh  Assembly 
would  use  the  service  to  the  end 
of  its  contract,  or  organise  the 
service  better  and  "end  the  drain 
of  money  that  is  currently 
happening". 

Marc  Donovan,  newly  elected 
chair  of  the  RPSGB's  Welsh 
Pharmacy  Board,  agreed  pharmacy 
could  have  a  role  to  play  in  the 
clinical  assessment  of  patients. 


RPSGB  boss:  join  professional 
body  and  show  commitment 


Pharmacists'  commitment  could 

come  under  question  if  they  do  not 
sign  up  to  the  new  professional 
body,  the  chief  executive  of  the 
Royal  Pharmaceutical  Society 
has  warned. 

In  an  exclusive  interview  with 
C+D,  Jeremy  Holmes  said:  "Are  you 
really  a  fully-fledged  professional  if 
you're  not  part  of  that  leadership 
body?  Surely  it's  part  of  your 
professional  standing  and  shows 
your  commitment  to  the  cause." 

The  comments  came  as  Mr 
Holmes  detailed  the  RPSGB's  bid 
to  become  the  basis  of  a  new 
professional  body  for  pharmacy 
in  2010. 

A  Society-led  body  would  exist 
to  support  members  with  services 
and  professional  standards  and 
to  boost  pharmacy's  media  profile, 
he  said. 


Mr  Holmes  denied  the  Society 
had  a  poor  track  record  in  many  of 
these  areas. 

He  responded:  "I  don't  think 
we've  failed  in  the  past.  There's 
been  a  huge  amount  of  valuable 


work  going  on  here...  we  haven't 
been  vocal  in  communicating  it." 

Mr  Holmes  made  light  of  reports 
of  a  culture  problem  at  the  RPSGB. 

He  said  new  president  Steve 
Churton's  decision  to  call  in 
external  consultants  to  tackle 
management  styles  at  the  Society 
should  not  be  overplayed. 

Mr  Holmes  said  he  wanted  to 
retain  every  pharmacist  when  the 
Society's  membership  switched  from 
mandatory  to  voluntary  in  2010. 

More  than  a  quarter  of 
pharmacists  rated  the  Society  as 
poor  value  for  money  in  an 
independent  survey  carried  out  in 
autumn  2007.  MC 


Jeremy  Holmes: 
sign  up  and  show 
commitment 


Non-referral  changes 

The  RPSGB  Council  has  agreed 
criteria  changes  for  complaints 
not  referred  to  the  Investigating 
Committee.  The"minor  alterations" 
mean  supply  of  date-expired 
medicines  is  included  in  the 
single,  one-off  dispensing  error 
category  for  non-referral,  and 
they  allow  Society  investigators 
other  than  inspectors  to  examine 
non-referral  cases. 

Switching  update 

PSNC  has  added  extra  guidance 
to  C+D's  A-Z  prescription  guide. 

See  www.chemistanddruggist.co.uk 
to  view  the  updated  guide. 

Wolves  reaccredited 

The  University  of 
Wolverhampton's  MPharm  course 
has  been  re-accredited  by  the 
RPSGB.  The  university  said  the 
Society  had  confirmed  that  it  had 
re-engaged  with  the  accreditation 
process,  and  that  there  were  no 
issues  with  the  quality  of  teaching 
or  student  achievement. 

Thousands  miss  MAS 

Thousands  of  people  are  missing 
out  on  Scotland's  minor  ailments 
service,  an  NHS  Board  has 
warned.  Just  8  per  cent  of  the 
population  covered  by  NHS 
Highland  are  registered  with  the 
service,  with  an  estimated 
123,000  eligible  people  in  the 
area  not  using  it. 

C+D  Digital  Edition 

For  next  week  only,  C+D  is 
publishing  an  interactive  digital 
edition  instead  of  the  print  issue 
at  www.chemistanddruggist.co.uk. 
The  digital  edition,  which  will 
focus  on  pharmacy  and  IT,  will 
have  videos,  audio  files  and  live 
links.  It  will  also  direct  you  to  the 
weekly  Price  List  update. 


■ Will  you  join  the  neW  ^ 
professional  body? 
mgosney@cmpmedica.com  A 
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C+D  has  teamed  up  with  the 
NPA  to  bring  you  one-minute 
guides  to  everything  you  need 
to  know  about  EPS. 


part  4  Preparing 
for  nomination 


In  previous  articles  we  have 
mentioned  some  of  the  technical 
issues  pharmacy  faces  when 
implementing  the  electronic 
prescription  service  (EPS).  But  it 
is  equally  important  to  consider 
release  2  and  the  introduction  of 
nomination. 

This  will  allow  patients  to 
nominate  a  pharmacy  to  receive 
their  prescriptions  electronically 
There  will  no  longer  be  a 
requirement  for  the  patient  or 
the  pharmacy  to  collect  a  paper 
prescription  from  the  CP. 
Patients  will  be  able  to  make 
their  nomination  in  the 
pharmacy,  GP  surgery  or  on  the 
website  www.healthspace.com. 

Patients  may  find  nomination 
useful  as  it  will  give  them  the 
option  to  collect  the  prescription 
from  the  most  convenient 
pharmacy  -  which  may  not  be 
near  their  GP  surgery. 

Pharmacies  will  have  less  need 
to  collect  paper  prescriptions 
from  surgeries  and  may  be  better 
able  to  plan  workloads  and 
maintain  stock  quantities. 

While  many  pharmacies  will 
want  to  offer  nomination  to  their 
patients  at  the  earliest 
opportunity,  a  patient  will  not  be 
able  to  nominate  a  particular 
pharmacy  until  it  is  release  2 
enabled.  It  is  therefore  important 
to  check  your  system  supplier's 
plans  for  being  release  2  enabled. 

A  number  of  suppliers  have 
made  their  plans  known  on 
www.connectingforhealth.com, 
although  these  dates  are  subject 
to  change  until  the  system  is 
approved  for  roll  out.  If  your 
supplier  is  not  on  this  list,  you 
could  contact  them  to  find  out 
their  anticipated  roll-out  date. 

Hake  ST  work  for  you  and 
your  business  -  don't  miss 
C+D's  digital  issue  next  week 
to  find  out  how.  It's  only 
online,  so  sigra  up  now  at 
w  ww.chemistanddruggist.co. 
uk/digital 


Pharmacy  bodies  being 
urged  to  lobby  harder 

§§>))  Industry  representatives  too  concerned  with  keeping  GPs  on  side,  critics  say 


Zoe  Smeaton 


Pharmacy  bodies  are  too 

concerned  with  protecting 
pharmacy-GP  relationships  and 
should  be  lobbying  harder  over 
issues  such  as  dispensing  doctor 
regulations,  industry  insiders 
have  said. 

The  pharmacy  white  paper 
proposed  changes  to  the  control 
of  entry  regulations  that  would 
mean  practices  sited  too  close  to 
pharmacies  could  no  longer 
dispense. 

Dispensing  doctors  have  been 
actively  lobbying  against  the 
proposals,  and  Sandra  Gidley, 
Liberal  Democrat  spokeswoman  for 
health,  told  C+D:  "It's  worrying 
that,  at  a  time  when  the  profession 
is  considering  what  a  leadership 
body  is,  there  is  silence  from  all 
quarters  on  this." 

PSNC  said  dispensing  doctors 
were  only  seeking  to  protect  the 
status  quo  and  that,  in  reaching  its 
decision  to  back  the  current 
agreement,  it  had  considered  "the 


damage  to  relationships  between 
doctors  and  pharmacies  and  the 
impact  of  this  in  delivery  of  the 
white  paper  policies". 

The  RPSGB  also  stressed  the 
importance  of  healthcare 
professionals  working  together 

But  Ms  Gidley  said  while  goodwill 
at  a  local  level  was  important,  "that 
does  not  mean  that  the  national 
leadership  bodies  should  not  be 
expressing  clear  views". 


Hand  in  hand:  pharmacy 
bodies  are  accused  of 
being  too  soft  on 
dispensing  doctors 


Her  comments  were  echoed  by 
some  LPC  officials. 

They  pointed  to  the  possible 
opportunities  for  pharmacy  from 
the  proposed  changes,  and  one 
LPC  chair  said:  "Dispensing  doctors 
are  only  looking  after  their 
own  interests  and  I  feel  PSNC 
should  look  after  pharmacy's...  it's 
not  a  question  of  relationships  - 
doctors  don't  value  those 
relationships " 


Knifemen  attack  store  for  cash 


A  pharmacist  was  left  "very 

shaky"  after  an  armed  robbery  at 
his  Hertfordshire  store. 

Contractor  Ashley  Cristal  and  an 
assistant  were  the  only  people  in 
Cristals  Pharmacy,  Cheshunt,  when 
two  men  with  knives  demanded 
money. 


The  attack  lasted  five  to  10 
minutes,  Mr  Cristal  said,  before  the 
burglars  left  with  a  small  amount  of 
cash.  "They  were  barking  orders  and 
being  aggressive,"  he  said.  "There 
was  a  lot  of  shouting  and  pushing." 

The  pharmacy  had  been  the 
victim  of  night-time  break-ins  "in 


Anti-abuse  campaign  starts 


Pharmacists  and  pharmacy 

staff  must  not  tolerate  abuse 
from  customers,  the  Scottish 
government  has  said. 

It  has  provided  anti-abuse 
packs  to  Scotland's  1,200 
community  pharmacies,  including 
posters  to  discourage  customers 
from  directing  frustration  at 
pharmacy  workers,  and  guidance 
encouraging  pharmacy  managers 
to  implement  abuse  reporting 
procedures. 

Edinburgh  pharmacist  Laura 


Dorrian  said:  "I  was  once 
threatened  with  a  needle  and  had 
to  use  the  panic  button  to  involve 
the  police...  No-one  should  be 
expected  to  put  up  with  abuse 
and  the  message  that  it  won't  be 
tolerated  needs  to  be  sent  out." 

The  campaign  follows  the  joint 
announcement  by  the  Crown 
Prosecution  Service  and  the  NHS 
Security  Management  Service  of 
tougher  guidelines  for  the 
prosecution  of  violent  offenders 
who  target  NHS  staff  JR 


the  distant  past",  but  Mr  Cristal 
was  surprised  by  the  thieves'  daring 
mid-morning  attack. 

"It's  not  something  you  would 
expect:  going  about  your  normal 
day's  work,  then  two  guys  rush  at 
you  with  knives,"  he  said.  "It  does 
leave  you  very  shaky." 

The  burglars  were  chased  by 
someone  from  a  nearby  pub,  but 
escaped.  Mr  Cristal  hopes  they  will 
still  be  caught.  "With  today's 
technology  they  might  have  good 
images  on  cameras  around  town." 

Mr  Cristal  intended  to  upgrade 
his  security  equipment  following 
the  incident,  he  said,  and  hoped 
other  small  pharmacies  would 
consider  doing  the  same. 

The  assistant  present  had  been 
fantastic,  Mr  Cristal  added.  "She's 
quite  stoical  about  it,"  he  said.  JR 


an  Have  you  been  a 
EMS  victim  of  crime? 

mgosney@cmpmedica.com 
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Trust  the  No.1  seller* 


Neutrogena  T/Gel  Therapeutic  Shampoo  with  Neutar "  solubilised  coal  tar  extract  is  the  No.1  selling 
medicated  shampoo.  Neutar"'  technology  helps  support  customer  compliance  by  offering  the  proven 
efficacy  of  coal  tar,  but  with  an  acceptable  fragrance.  So  let  dandruff  sufferers  experience  the  difference. 

Recommend  the  No.1  seller.  Recommend  T/Gel®Therapeutic  Shampoo. 

'3  month  (Feb  -  Apr  08)  IRI  Total  HBA  All  Outlets  IRI  value  sales  data  1 25ml  T/Gel'7"  Therapeutic  Shampoo 


Product  information. 

Name:  Neutrogena  T/Gel®  Therapeutic  Shampoo,  containing  Neutar'" 
Solubilised  Coal  Tar  Extract  2.0%  (equivalent  to  0.5%  coal  tar).  Indication: 
Treatment  for  seborrhoeic  dermatitis,  dandruff  and  scalp  psoriasis  Dosage: 
Apply  liberal  amounts  of  T/Gel  and  massage  into  wet  scalp.  Leave  on  scalp 
for  several  minutes,  rinse,  repeat  application,  then  rinse  thoroughly  The 
shampoo  can  be  used  daily.  Contraindications:  Hypersensitivity  to  Coal  Tar, 
Precautions:  Do  not  apply  to  acutely  inflamed  or  broken  skin.  For  external 


use  only.  If  irritation  develops,  discontinue  use  and  consult  physician.  In  rare 
instances,  temporary  discolouration  of  blond,  bleached  or  tinted  hair  may 
occur.  Avoid  contact  with  eyes  Side  effects:  Tar  products  may  very  rarely 
cause  photosensitisation.  skin  irritation  and  acne  like  skin  eruptions  Cost: 
1 25  ml  RRP  =  £3.91  (ex  VAT)  250  ml  RRP  =  £6.37  (ex  VAT)  Legal  category: 
GSL.  PL  number.  08874/0014  PL  holder:  Johnson  &  Johnson  Ltd. 
Foundation  Park,  Roxborough  Way.  Maidenhead.  Berkshire.  SL6  3UG 
Date  of  preparation:  February  2008 


www.tgeS.com/uk 

Neutron 
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Dispensary 

TALK 


Who's  your  favourite 
pharmacy  minister  of 
the  past  five  years? 


"I  tend  to  pay  much  closer 
attention  to  what's  happening  in 
Scottish  government  than  in 
England.  I'm  impressed  with 
Nicola  Sturgeon  (cabinet  secretary 
for  health  and  wellbeing)." 
Laura  Fraser,  Rowlands 
Pharmacy,  East  Kilbride 

"Dawn 
Primarolo. 
I  think 
because 
she 

delivered 
the  white 
paper, 
which 

everyone  was  been  talking  about, 
she's  got  my  vote." 
Fin  McCaul,  Prestwich 
Pharmacy,  Manchester 


WEB  VERDICT: 


Lord  Hunt 


Armchair  view:  Oh  dear,  faith  in 
politicians  appears  to  have  hit  an 
all-time  low  with  six  in  10 
dismissing  the  last  five  pharmacy 
ministers  as  a  disappointment. 
Perhaps  our  Building  Bridges 
campaign  could  patch  up  the 
relationship  between  the 
professions? 

Sign  up:  Find  out  how  to  get  an 
MP  into  your  pharmacy.  Email 
mgosney@cmpmedica.com 
This  week:  Have  you  been 
threatened  or  abused  at  work? 
Vote  at  www.chemistand 
druggist.co.uk 


Pharmacist  struck  off 
for  shoplifting  clothes 

0})  "Opportunist" admits  stealing  clothing  worth  more  than  £800  in  Debenhams 


A  pharmacist  has  been  struck 

off  after  stealing  £852  worth  of 
clothes  from  a  Debenhams  store 
in  Oxford. 

Binta  Yenwo,  of  Enfield,  pleaded 
guilty  to  the  offence  at  a  Royal 
Pharmaceutical  Society  disciplinary 
hearing,  on  the  basis  that  she 
realised  she  had  not  paid  for  all  her 
goods  when  leaving  the  store  in 
March  2006. 

Ms  Yenwo  had  walked  out  of  the 
shop  with  more  than  50  items  of 
clothing,  but  paid  for  only  10,  the 
hearing  was  told. 

Panel  chair  Judge  Mota  Singh  QC 


said:  "Although  it  was  not  a 
planned  offence,  it  was  an 
opportunist  one.  She  should  have 
taken  the  clothes  back  -  she  had 
the  opportunity  to  do  so  -  and 
dishonesty  is  a  serious  matter." 

But  he  added  that  it  was  a  single, 
isolated  incident  and  that  there 
was  no  "harm  or  potential  harm 
to  patients". 

Ms  Yenwo  was  caught  after  a 
Debenhams  official  found  a 
transaction  for  50  items  of  clothing 
with  a  total  value  of  £195.50  after 
40  items  had  been  voided 

CCTV  footage  showed  Ms  Yenwo 


and  another  woman  had  taken 
numerous  items  of  clothing  to 
the  till,  which  were  scanned  and 
bagged.  The  women  asked  that  40 
of  the  items  be  voided  and  these 
were  removed  from  the  transactior 
details,  but  the  items  were  not 
removed  from  the  bags. 

Ms  Yenwo  had  previously  been 
ordered  by  Oxford  magistrates 
court  to  do  60  hours  unpaid  work, 
pay  £639  compensation  and  £39 
costs  for  the  offence. 

Ms  Yenwo  did  not  attend  the 
hearing.  She  has  three  months  to 
appeal.  UKL 


Sexual  health  services  it  boost  for  ni 
struggle  under  pressure 


Sexual  health  services  have 

suffered  under  relentless  policy 
reform  and  a  lack  of  funding  from 
financially  strained  PCTs,  an  NHS 
review  has  concluded. 

A  Department  of  Health  advisory 
group  said  access  to  services 
remained  "patchy"  seven  years  on 
from  the  government's  national 
strategy  for  sexual  health  and  HIV. 
Although  "considerable  progress" 
had  been  made  in  the  overall 
quality  of  care,  advances  had  been 
frustrated  by  several  barriers. 

These  included  PCTs  "top  slicing" 
sexual  health  funding  to  balance 
their  books  and  a  lack  of  sexual 
health  "champions"  to  drive 
commissioning,  the  Independent 
Advisory  Croup  (IAC)  on  Sexual 


Health  and  HIV  ruled.  Pharmacists 
and  other  providers  should  have  a 
greater  say  over  the  commissioning 
process,  the  group  said. 

Report  author  Ruth  Lowbury, 
executive  director  of  the  Medical 
Foundation  for  AIDS  and  Sexual 
Health,  said:  "We've  highlighted 
that  pharmacies  are  at  the  heart  of 
sexual  health  services.  We'd  like  to 
see  a  sexual  health  network  in  each 
area  pulling  together  all  the 
providers  to  set  service  standards 
and  pathways." 

The  IAC  is  made  up  of  a  cross- 
section  of  30  people  including 
nurses,  research  groups, 
consultants  and  patients. 

For  the  full  report  go  to 
www.dh.gov.uk. 


An  electronic  prescription 

service  is  to  be  opened  up  to 
pharmacists  across  Northern 
Ireland  after  a  successful  pilot 
phase. 

The  electronic  prescribing  and 
eligibility  system  (EPES)  -  piloted 
in  nine  sites  for  the  past  eight 
months  -  is  being  demonstrated 
to  pharmacists  at  a  series  of 
roadshows,  which  started  in 
Belfast  last  week. 

Initially,  EPES  will  be  available 
to  most  pharmacies  in  Northern 
Ireland  that  are  using  the  same 
software  used  in  the  pilots. 

C+D  understands  the 
Department  of  Health 
has  made  an  offer  to  the 
Pharmaceutical  Contractors 
Committee  for  a  one-off  financial 
payment  to  each  community 
pharmacy  to  recognise  the  time 
demands  of  the  initial 
implementation  of  EPES. 

The  system  produces 
prescriptions  with  barcodes 
containing  patient,  CP  and 
prescription  details.  These  are 
scanned  in  by  the  pharmacist  and 
the  data  is  sent  to  a  central 
database  to  reimburse  the 
pharmacy  and  check  for 
fraudulent  claims. 


Don't  miss  C+D's  digital  edition 
next  week.  Only  available  at 
www.chemistanddruggist.co.uh 
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Fact:  New  clinical 
proof  that 
a  10  minute 
head  lice 
treatment  time" 
is  effective1 


SOLUTION 
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•  Easy  to  apply  to  scalp  and  hair 

•  No  traditional  pesticides 
means  no  resistance 

Value  for  money  - 

comb  included  in  pack 


al,  Venus,  1  Old  Park  Lane,  Trafford  Park, 
:  mark  of  the  SSL  group.  . 


STOCK  UP  N( 


headlice.co.uk 


1.  Burgess  IF,  Brown  CM,  Lee  PN,  Randomised,  controlled,  single,  parallel  group  clinical 
trials  to  demonstrate  the  efficacy  of  isopropyl  myristate/cyclomethicone  solution 
(Full  Marks  Solution)  against  head  lice.  Pharm  Jnl  2008;  280;  371  -375. 
*10  minute  treatment  time  refers  to  two  applications,  seven  days  apart. 


Letters 


Please  email  us  with  your  letters  including  your  name  and  contact 
number  to:  haveyoursay@cmpmedica.com 

Or  write  to  the  Editor  at: 

C+D,  Riverbank  House,  Angel  Lane,  Tonbridge,  KentTN9  1SE 

Letters  may  be  edited  for  content  and  length 


New  body  must  be  for  pharmacists  only  to  avoid  internal  conflict 


Most  pharmacists  seem  to  regard 

the  RPSCB  as  at  best  irrelevant  and 
at  worst  malevolent.  However  you 
see  things,  the  split  of  the  Society 
presents  pharmacists  with  an 
opportunity  to  shape  something 
different  and  better  for  themselves. 

The  Society  is  consulting  on  who 
should  be  members  of  our  new 
professional  body  It  is  a  given  that 
the  future  of  our  profession  is 
intrinsically  linked  to  the  use  of 
support  staff  -  but  don't  be 
seduced  by  the  argument  that  we 
are  all  some  big  'pharmacy  family'. 

It  is  no  more  true  to  say  that 
than  to  say  that  doctors  and  nurses 
are  'one  profession'  or,  indeed, 
dentists  and  dental  technicians 
(who  are  a  good  parallel,  having  a 
common  regulator  but  separate 
professional  bodies). 

Technicians  are  a  separate, 
independent  profession  and  it  is  as 
much  in  their  best  interests,  as  it  is 
in  ours,  for  them  to  remain  so. 

There  are  around  48,000 
pharmacists,  20,000  technicians 
and  50,000  pharmaceutical 
scientists.  If  all  were  to  become  full 
members,  pharmacists  would  be  in 
the  minority  in  their  own 
professional  body  and  have  handed 
over  the  Society's  assets  (estimated 
at  £200  million)  in  the  process. 

It  seems  to  me  the  new  body 
will  have  two  key  roles.  The  first  is 
the  pharmacy  equivalent  of  the 
royal  medical  colleges  -  to  provide 
education,  training  and 


professional  support.  The  second  is 
a  bit  like  the  best  aspects  of  the 
BMA  -  not  the  trade  union-type 
activity  because  we  already  have 
the  PDA  for  that  -  but  the  wider 
role  of  representing  pharmacists' 
professional  interests  to  do  more 
for  patients  and  the  public.  In  other 
words,  a  strong,  clear  voice  for 
pharmacists. 

Pharmacists  and  technicians 
have  separate  ambitions,  which 
are,  on  occasions,  in  conflict. 
Therefore,  it  is  essential  for  each  to 
have  their  own  voice.  One  single 
organisation  would  not  be  able  to 
speak  clearly  for  the  ambitions  of 
both.  Pharmacists  currently  lack  a 
strong  professional  voice. 
Technicians,  on  the  other  hand 
have  benefited  hugely  from  the 
strong  voice  that  APTUK  has  given 
them.  APTUK  states  on  its  website 
that  it  is  proud  to  be  "run  by 
technicians  for  technicians". 

The  clear  agenda  of  APTUK  is  a 
great  strength.  That  is  not  to  say 
that  pharmacists  and  technicians 
cannot  work  together  or  be  team 
members  and  team  players.  Of 
course  they  must.  In  fact,  I  want  to 
see  APTUK  having  a  strong  and 
constructive  relationship  with  a 
pharmacist-only  professional  body 
In  this  way,  conflicts  of  interest 
(such  as  the  supervision  debate) 
can  be  debated  without 
compromising  either  profession. 

It  should  be  remembered  that, 
for  example,  the  Royal  College  of 


Time  for  action  on  rural  threat 


Recently,  PSNC  spoke  at  the 

annual  DDA  conference  and,  from 
the  reports  I  have  received,  it  was 
like  a  lamb  being  gently  led  to 
slaughter. 

In  my  opinion,  those  rural 
doctors  who  provide  a  supply-only 
function  of  prescription-only 
medicines  during  office  hours  on 
the  five  weekdays  only  are  the 
largest  threat  to  the  provision  of  full 
pharmaceutical  service  community 
pharmacies. 

How  do  our  leaders  react?  With 


much  wringing  of  the  hands, 
like  Uriah  Heep,  together  with 
empty  rhetoric. 

Community  pharmacy  now  has 
one  golden  opportunity  to  promote 
the  benefits  to  all  UK  taxpayers  of 
a  full,  easily  accessible  and  cost- 
effective  service,  exposing  the 
limited  and  expensive  other  way 
provided  by  these  rural  doctors.  As 
yet  there  has  been  a  deafening 
silence  on  this  subject  from  PSNC. 
J  David  Thomas,  MRPharmS, 
by  email 


General  Practitioners  is  a  doctor- 
only  body.  It  does  not  include 
practice  nurses  or  receptionists,  yet 
no  one  is  suggesting  these  support 
staff  are  not  members  of  a  team,  or 
that  GPs  cannot  work  with  them. 

The  same  is  true  of  all  the 
medical  royal  colleges.  Support 
staff  are  not  members,  and  it  is  a 
key  strength  of  the  royal  colleges 
that  they  can  speak  with  authority 
and  with  one  voice.  So  technicians 
should  continue  to  be  represented 
by  the  Association  of  Pharmacy 
Technicians  UK.  This  body  could  be 
associated  with  pharmacists'  new 
body  in  some  way. 

Pharmaceutical  scientists 
educated  to  degree  level  who  have 
an  influence  on  pharmacy  could 
become  associates  of  the  new  body 
and  form  an  associated  faculty. 
They  could  join  up  with  pharmacy 
academics  educated  to  degree 
level.  The  faculty  could  have 


observer  status  on  the  council  and 
representation  on  relevant 
committees.  Pharmacy  students, 
too,  should  be  associates. 

For  me,  the  key  point  is  that  the 
new  body  needs  to  be  a 
pharmacist-only  body.  If  it  is  not  it 
will  suffer  from  internal  conflicts 
and  be  ineffective  in  the  same  way 
that  the  Society  is  now.  Only 
pharmacists  should  have  full  rights 
and  be  able  to  sit  on  its  council  and 
be  president.  Otherwise  it  will  fail, 
not  least  because  pharmacists  will 
exercise  their  freedom  not  to  join  it. 

The  new  body's  viability  hangs 
upon  the  voluntary  participation  of 
C+D's  readership.  You  are  in  the 
driving  seat.  Under  the  terms  of  the 
Society's  charter  it  is  you  who  will 
be  taking  the  decisions.  Please  join 
the  debate. 

Graham  Phillips  MRPharmS, 
Herts  (former  RPSGB  Council 
member) 


People  don't  want  polyclinics 


The  concept  of  polyclinics  surely 
goes  against  the  aims  of  the 
pharmacy  white  paper  -  just  how 
do  polyclinics  make  better  use  of 
our  skills  to  deliver  more 
healthcare  services  at  a  local  level? 

Merging  pharmacies  into  a 
polyclinic  will  stop  the  regular 
drop-in  relationship  so  many 
people  have  -  and  that  is  so 
valuable  -  with  their  local 
pharmacy. 


We  have  first-hand  experience  of 
such  a  scenario.  A  new  'super- 
surgery'  has  opened  across  the 
road  from  our  pharmacy  in  Crewe. 

More  and  more  patients  are 
coming  into  us,  confused  by  its 
layout,  put  off  by  the  sheer  size  of 
the  building  and  hugely  frustrated 
at  having  to  wait  long  hours  in  an 
impersonal  environment. 
Nicola  Watson,  pharmacy 
manager,  Rowlands,  Crewe 


Category  M  reductions 'disastrous' for  all 


The  effects  of  category  M 

reductions  have  been  disastrous.  At 
Green  Light  we  have  had  to: 

cut  pharmacist  hours,  especially  in 
the  busier  practices.  Where  before 
we  had  two  pharmacists  on  to 
deliver  services,  now  we  have  only 
one,  therefore  service  to  the  public 
has  had  to  be  decreased. 
•  reduce  other  staff  hours  by  not 
replacing  when  staff  have  left. 

put  a  freeze  on  the  promised  wage 
increases  for  2008  Therefore  we 
have  not  increased  our  wage 
structure  now  since  January  2007 

cut  Saturday  opening  hours  at 
some  branches. 

cut  all  spending  on  developing  our 
practices  and  advertising. 

cancel  planned  minor  refits  to 
premises. 

arrange  extended  credit  terms 
with  some  suppliers  -  in  some  cases 
the  PPA  payments  were  so  much 
lower  than  expected  (especially  the 
January  1  -  March  1  payments)  we 
have  had  vital  accounts  on  hold  for 
short  periods,  meaning  supplies  to 
patients  have  been  disrupted. 

All  the  above  have  been  forced 
Jon  us  by  our  bank's  and  wholesaler 
guarantor's  insistence  that,  because 
of  the  3-4  per  cent  drop  in  gross 
profit  brought  about  by  category  M 
reductions,  we  had  to  reduce  staff 
costs  and  other  expenses. 

The  bottom  line  of  net  profit  is 
presently  not  showing  enough  for  a 


sustainable  future,  so  we  have  had  to 
make  the  changes  which  cut  against 
everything  we  are  trying  to  achieve  in 
regards  to  service. 

Staff  morale  is  now  being  affected 
as  the  cost  of  living  has  risen  and, 
since  we  are  in  effect  an  employee 
co-operative,  the  staff  (shareholders) 


can  see  that,  for  all  their  hard  work 
and  great  service  to  the  public,  they 
cannot  receive  more  pay  but  actually 
less  in  real  terms. 

At  Green  Light  we  pride  ourselves 
on  innovation  and  great  service. 
Sadly,  for  the  past  six  months 
innovation  has  had  to  be  put  on  hold 
and  even  our  service  to  the  public 
has  had  to  be  diminished  as  we 
cannot  now  afford  to  have  a 
pharmacist  talk  to  everyone  so  have 
had  to  revert  to  how  the  majority  of 
community  pharmacies  operate, 
concentrating  on  assembly  of  scripts 
at  busy  times. 

I  realise  the  answer  is  to  provide 
more  services  but  you  need  to 
finance  services  initially  before  they 
take  hold  and  then  you  get  return 
once  a  service  is  established. 

We  cannot  afford  this  'seeding 


Let's  hear  it  for  Sandra  Gidley 


With  reference  to  the  recent 

article  'GPs  steal  a  march  in  COE 
debate'  (C+D,  June  28,  p6)  -  what 
a  delight  to  hear  from  Sandra 
Gidley  MP 

From  the  darkest  depths  of 
Worcestershire,  where  every 
dispensing  doctor  is  pushing  flat 
out  to  promote  their  services  at 
the  expense  of  pharmacy,  where 
is  this  mythical  body  -  'the 
pharmaceutical  profession'  - 
to  which  I  pay  my  various 
retention  fees7 

Both  the  LPC  and,  to  a  lesser 


extent,  the  PSNC  are  conspicuous 
by  their  absence,  supposedly 
fighting  for  our  cause  elsewhere. 

In  addition,  our  local  politicians 
would  appear  to  be  more 
concerned  about  possible  votes 
than  choice  and  service  to  patients. 

So  may  I  say,  Sandra  Gidley 
definitely  has  my  vote  and  perhaps 
someone  could  advise  me  how  I 
may  join  the  BMA/DDA,  which 
clearly  are  running  circles  around 
our  profession's  bodies 
David  Badham,  Stewart 
Pharmacy,  by  email 


finance'  so  have  had  to  put  a  hold 
on  development  of  new  services. 
Staff  have  been  a  little  disheartened 
so  we  have  noticed  our  MUR 
numbers  have  subsequently 
decreased. 

Interestingly  we  have  quite  often 
been  included  in  DH  publications  as 


a  model  to  aspire  to  for  community 
pharmacy. 

Obviously  those  in  charge  of  the 
category  M  mechanism  do  not 
really  want  pharmacies  like  Green 
Light  and  would  rather  patients 
received  a  lesser  service. 

From  a  finance  point  of  view,  due 
to  the  credit  crunch  there  is  now 
also  not  the  same  finance  available 
as  there  was  for  development. 
Bankers  are  very  wary  so  they  are 
pushing  hard  for  us  to  reduce  costs. 

Therefore,  faced  with  the  double 
whammy  of  banks  and  the  DH 
wanting  us  to  shed  costs  and 
provide  a  skeleton  service,  I  can  see 
the  development  of  community 
pharmacy  has  been  severely 
hampered  since  the  end  of  2007 
John  Foreman,  partner,  Green 
Light  Pharmacies 


David  Badham:  local  dispensing  doctors 
are  promoting  their  services 


Pharmacy 
contract 
forces  staff 
redundancies 


Last  year  we  had  employed 

a  semi-retired  nurse  as  a 
dispenser  (30hr)  with  a  view 
to  being  able  to  offer 
community  nurse-based 
services  under  the  new 
pharmacy  contract. 

Because  of  category  M  price 
reductions  and  a  complete 
lack  of  commissioned  services, 
we  had  to  make  the  staff 
member  redundant  in 
February  having  undertaken 
dispensing  courses. 

Only  this  week  we  have  had 
to  make  another  member  of 
staff  redundant  (28hr)  at  the 
same  pharmacy. 

My  wife  and  I  are  taking  out 
a  basic  salary  of  £500/month 
(and  no  dividends)  and  forced 
to  live  off  savings. 

While  the  average 
pharmacy  can  expect  a 
clawback  of  £35k,  the 
difference  in  terms  of 
pharmacy  income  from 
what  was  earned  last  year 
compared  with  what  is  being 
received  this  year  is  actually 
double  the  average  clawback, 
meaning  an  average  pharmacy 
sees  a  difference  of  £70k. 

I  still  hold  the  view  that 
there  was  more  income  from 
purchase  profit  under  the  old 
contract. 

The  DH  called  our  bluff 
and,  following  more  accurate 
analysis  of  true  purchase 
profits  recently,  the  difference 
has  come  as  a  bit  of  a  shock. 

Because  of  the  agreed 
£500m  purchase  profit 
under  the  new  contract,  we 
are  faced  with  permanently 
lower  pharmacy  income, 
even  when  category  M 
returns  to  normal. 
Syd  Bashford,  delivery 
chemist,  Scarborough 
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Xrayser 


haveyoursay@cmpmedica.com 


Something  for  the  weekend,  young  man? 


Prior  to  the  launch  of  Viagra,  purchasing  condoms  was  the  most 

amusing  aspect  of  Joe  Public's  visit  to  his  local  pharmacy.  The 
bottom  humour  linked  to  piles  cream  and  suppositories  is 
now  thankfully  limited  to  unoriginal  comedians  and  a  few 
dark  corners  of  the  internet. 

French  letters,  johnnies,  shag  bags  or  whatever 
today's  schoolboys  call  them,  have  proved  an 
embarrassing  subject  for  the  British  ever 
since  the  first  Anglo  Saxon  struggled  to 
pull  on  a  pig's  bladder.  It's  no  wonder 
our  teenage  pregnancy  rates  are  so 
shocking.  Initiatives  such  as  the  C-card 
scheme  should  be  a  great  way  to  tackle 
the  embarrassment  factor  and  improve 
access  to  contraception.  But  I  admit  to 
failure  in  my  attempts  to  separate  the 
issues  of  condom  supply,  schoolboys  and 
embarrassment. 

I  have  separate  boxes  to  tick  on  the  recording  \ 
form  for  ethnic  groups,  gender  and  sexual  preference,  \ 
but  so  far  my  customers  have  been  exclusively  white 
15  or  16  year-old  boys  from  the  local  school.  I  applaud  \ 
the  school's  success  in  promoting  the  scheme  but  it  seems  \ 
to  be  the  only  place  making  any  effort  at  all.  I  don't  know 
=S  why  I  haven't  seen  any  girls  from  that  school  -  they're  not  shy  in 
§  asking  for  EHC. 

t     The  nominated  C-card  holder  usually  leaves  a  huddle  of  his  mates 
|  lurking  outside  the  front  door,  where  they  can  giggle  from  a  safe  distance 
|  without  providing  any  moral  support  whatsoever.  I  then  discreetly  usher 
I  young  Charlie  into  the  consultation  room  in  my  attempt  to  supply  the 


X 


most  appropriate  contraceptives  while  simultaneously  imparting 
some  nuggets  of  sexual  health  wisdom  in  a  frank  and 
informative  manner. 

"Flavoured  or  coloured?"  I  ask,  dipping  into  a  large 
bag  of  French  ticklers. 

"Er,  both  please,"  replies  Charlie,  who  can't 
believe  his  luck. 

"Strawberry  OK7" 

"Fine,  thanks,"  he  says,  starting  to  eye  up 
his  escape  route. 

Dipping  my  arm  into  a  sack  full  of 
lubricants  seems  an  ideal  opportunity  to 
raise  the  issue  of  water-based  versus  oil- 
based  lubricants. 
"Oh  yes  I  know,  we  did  that  in  school." 
Show-off.  Right,  I'll  show  him 
"How  about  some  of  these  extra  strong?" 
"Please,"  he  replies,  starting  to  fiddle  with 
something  in  his  pocket. 

"Know  what  they're  for?"  He  obviously  doesn't,  as 
a  brief  mention  of  the  intended  destination  for  the 
thick-skinned  variety  turned  his  face  the  same  colour  as 
that  of  his  strawberry-flavoured  condoms.  Back  to  bottom 
humour  again,  but  the  joke  was  on  poor  Charlie. 
That  brave  young  man  returned  a  few  weeks  later  for  a  further 
supply.  In  a  new  atmosphere  of  mutual  respect  we  had  a  genuinely 
useful  discussion  on  teenage  pregnancy  and  STDs.  I  don't  know  how  his 
bags  of  condoms  were  eventually  used,  or  by  whom,  but  there  is  no 
doubt  that  any  platform  on  which  young  people  can  discuss  sexual 
health  must  be  a  good  thing. 


Irish  eye 


Terry  Maguire 


What  negotiations? 


Colleagues  in  the  Republic  of  Ireland  (ROI) 

are  in  a  bit  of  a  bind.  They  are  finding  it 
difficult  to  negotiate  with  the  Health 
Services  Executive  (HSE),  which  is  using 
bullying  tactics  to  get  a  reduction  in 
healthcare  costs. 

For  some  bizarre  reason,  the 
HSE  said  at  the  beginning  of 
the  year  it  was  unwilling  to 
negotiate  directly  with  the  Irish 
Pharmaceutical  Union  (IPU)  since 
this  contractor  body,  in  its  opinion, 
constituted  a  monopoly  and  was  *- 
therefore,  under  European  law  illegal. 

HSE  said  it  was  obliged  to  negotiate  directly 
and  individually  with  the  1,500  pharmacy 
contractors  in  the  Republic.  Of  course,  this  was 
not  negotiation  -  it  was  a  fait  accompli.  The 
HSE,  directed  by  the  Irish  government,  was  on  a 
mission  to  destroy  the  favourable  terms  ROI 
pharmacists  received  in  purchase  profit  from 
their  wholesalers.  Of  course  the  HSE  knew  this  - 
it  only  wanted  to  claw  back  purchase  profit  and 
this  tactic  did  the  trick. 

A  key  to  the  HSE's  success  was  to  call  Irish 
contractors'  bluff.  Contractors  threatened  a 
national  strike  and,  indeed,  many  pharmacies 
were  closed  for  a  day  in  April  while  contractors 
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converged  on  Dublin  for 
talks.  This  aim 
achieved,  HSE  now 
seems  happy  to 
negotiate  with 
IPU  on 

dispensing  fees 
.   and  some 

progress  is  being 
reported.  Yet  the  EU 
did  not  endorse  the 
>    HSE  position  on  who 
it  negotiates  with  and 
many  other  member 
states,  the  UK  included, 
have  direct  negotiations 
with  a  single 
representative  body. 

A  national  strike  was 
called  but  didn't 
materialise.  There  was 
merely  a  short,  token 
closure  as  contractor 
looked  to  see  what 
neighbouring 
contractor  did  and, 
as  the  HSE  predicted, 
the  strike  collapsed. 


Militant  action,  even  when  necessary,  has 
never  been  in  the  gift  of  pharmacy  negotiating 
bodies  and  remains  a  key  weakness  as  a 
negotiating  tactic.  I  passionately  wish  this  were 
not  so,  but  to  threaten  boycotts  or  strikes  has 
never  presented  governments  with  any  fear. 

In  Northern  Ireland,  negotiations  between 
DHSSPS  and  PCC  are  in  a  poor  state.  In  an 
attempt  to  influence  contractors  on  an 
extension  of  the  national  minor  ailments 
scheme,  letters  were  sent  from  DHSSPS  and  PCC. 

PCC  is  calling  for  a  boycott;  DHSSPS  is  hoping 
by  default  contractors  will  accept  the  offer. 
Clearly  I  am  unhappy  with  this  choice  - 
particularly  opting  out  of  a  scheme  that  is  of 
huge  benefit  to  my  patients. 

I  do  not  appreciate  DHSSPS  adopting  a  divide 
and  rule  tactic.  PCC  is  seeking  more  power  in 
these  negotiations  and  for  this  needs  my 
support.  So  I  will  not  be  looking  around  to  see 
who  is  and  who  is  not  providing  a  minor  ailments 
scheme  after  August  1;  if  I  did  I  would  be  missing 
the  point.  PCC's  power  in  its  negotiations  with 
DHSSPS  is  being  measured;  if  it  does  not  exist 
then,  like  ROI  contractors,  we  might  face  even 
more  difficult  times. 

Terry  Maguire  is  a  community  pharmacist  in 
Northern  Ireland 


More  than  100  MUR  tips  and  guides  online  at: 
www.chemistanddruggist.co.uk/murzone 
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Milk  formulas  for  infants 

A  guide  to  milk  formulas:  why  there  are  so  many  and  how  they  differ 


Key  points 


•  Standard  formulas  may  be  whey  dominant 
or  casein  dominant. 

•  Soya-based  milks  are  the  only  choice  for 
vegans  but  there  may  be  a  risk  from 
phyto-oestrogens. 

•  Hydrolysed  milks  may  be  suitable  for 
atopic  babies  but  not  for  those  with  allergy 
to  cows'  milk. 

•  Other  formulas  cater  for  babies  with 
gastrointestinal  reflux,  lactose  intolerance 
and  other  special  needs. 


Judy  More 

Infant  milk  formulas  are  the  only  suitable 
alternative  to  breast  milk  during  the  first  year 
of  life.  The  standard  formulas  are  made  from 
skimmed  milk  powder  with  added  fats  and 
nutrients  to  make  the  result  as  close  as 
possible  to  breast  milk. 

The  formulas  are  modified  as  knowledge 
and  technology  progresses.  However,  their 
composition  must  always  comply  with  strict 
criteria  set  by  European  Union  regulations, 
which  are  updated  from  time  to  time  as 
scientific  research  advances. 

These  are  published  for  each  UK  country 
and  the  current  Infant  Formula  and  Follow- 
on  Formula  (England)  Regulations  2007  can 
be  accessed  on  the  IDFA  website 
(www.idfa.org.uk). 

These  regulations  allow  standard 
formulas  to  be  based  only  on  cows'  milk 
protein  or  soya  protein.  Goats'  milk  is  not 
allowed  as  a  source  of  protein  as  sufficient 
evidence  to  support  its  use  has  not  been 
presented  to  the  European  Food  Safety 
Authority. 

Standard  milk-based  formulas 

The  two  types  of  standard  infant  formulas 
suitable  from  birth  differ  in  the  ratio  of 
the  milk  proteins  whey  and  casein.  They 
are  either: 

•  Whey  dominant  -  the  protein  is  60  per  cent 
whey  and  40  per  cent  casein,  which  is  similar 
to  the  whey  to  casein  ratio  in  human  milk.  A 
soft  curd  forms  in  the  stomach. 


Why  do  infant  milks  have  different  ratios  of  whey  to  casein?  Which  formulas  are  for  babies 
with  an  atopic  family  history?  Is  soya  milk  suitable  for  lactose  intolerant  babies7  What  is  the 
correct  method  for  preparing  formula  milk? 


This  article  explains  the  differences  between  the  types  of  infant  formulas  available  and  the 
conditions  for  which  they  are  recommended.  There  is  some  information  on  specialist 
formulas  and  also  on  how  to  prepare  and  store  infant  milk  safely. 

|?l   This  article  can  help  in  the  following  CPD  competencies:  G1a,  Gld,  C2a. 
See  http://tinyurl.com/68ox7b 


The  correct  formula 
should  be  specified  for 
babies  with  special 
needs  such  as  allergies 
or  reflux 
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STANDARD  FORMULAS  EXAMPLES  MANUFACTURER 


Whey  dominant 

•  sometimes  called  first  milks 

•  often  displays  the  number  T 


Aptamil  First  Milupa 

First  Infant  Milk  From  Newborn  Cow  &  Gate 

Nurture  Newborn  HJ  Heinz 

Hipp  Organic  Infant  Milk  Hipp 

SMA  Gold  SMA  Nutrition 


Casein  dominant 

•  sometimes  called  second 
milks 

•  often  displays  the  number  '2' 

Follow-on  milks 

•  often  displays  the  number  '3' 

•  higher  in  protein,  iron  and 
other  minerals,  vitamins  C,  D 
and  B6 


Aptamil  Extra  Hungry  Milupa 

Infant  Milk  For  Hungrier  Babies  Cow  &  Gate 

Nurture  Hungry  Baby  HJ  Heinz 

SMA  White  SMA  Nutrition 

Aptamil  Follow-on  Milupa 

Follow-on  Milk  for  babies  six  months  +  Cow  &  Gate 

Good  Night  Milk  Cow  &  Gate 

Hipp  Organic  Follow-on  Milk  Hipp 

Hipp  Organic  Growing  Up  Milk  -  Hipp 
suitable  from  10  months 

Nurture  Growing  Baby  Follow-On  HJ  Heinz 

SMA  Progress  SMA  Nutrition 

Hipp  Organic  Good  Night  Milk  drink  -  Hipp 
also  contains  corn  starch,  rice  flour 
and  oatmeal  and  is  higher  in  calories 
than  other  follow-on  milks. 


•  Casein  dominant  -  the  protein  is  20  per 
cent  whey  and  80  per  cent  casein,  which  is 
the  same  ratio  as  in  cows'  milk.  It  forms  a 
firmer  curd  in  the  stomach.  These  formulas 
are  marketed  for  hungrier  babies  but  there 
is  no  evidence  for  the  claim  that  hungrier 
babies  are  more  satisfied  on  them  or  prefer 
them.  The  calorie  content  is  the  same  for 
both  types  and  hungry  babies  can  be 
offered  either. 

Recently  the  casein  dominant  formulas 
have  been  labelled  as  stage  2  or  second 
milks,  but  there  is  no  need  for  babies  to 
move  from  a  whey  dominant  to  a  casein 
dominant  formula.  The  former  is  suitable 
as  the  main  milk  drink  up  to  and  beyond 
12  months. 

The  standard  follow-on  formulas  are 
suitable  from  six  months  of  age  and  are 
higher  in  some  nutrients  -  notably  iron, 
which  is  a  key  nutrient  from  this  age 
when  stores  laid  down  before  birth  are 
becoming  depleted.  However,  from  six 
months  a  nutritious  weaning  diet  can 
provide  the  extra  nutrients  required  so 
changing  to  a  follow-on  formula  is  not 
necessary. 

Key  compositional  differences  between 
follow-on  formula  and  formula  suitable 
from  birth  are  discussed  below. 
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The  protein  is  from  soya  beans  rather  than 
cows'  milk.  These  formulas  are  free  from 
cows'  milk  protein  and  lactose  and  were 
used  in  the  past  for  infants  with  milk 
protein  intolerance  and  lactose  intolerance. 
However  they  have  a  high  content  of 
phyto-oestrogens  and  the  UK  Department 
of  Health  does  not  advise  their  use  for 
infants  under  six  months  because  they  may 
have  an  oestrogenic  effect.  The 
consequences  of  this  are  uncertain. 
Research  with  young  adults  fed  on  these 
formulas  during  infancy  show  minor 
effects  although  research  on  marmoset 
monkeys  shows  that  high  doses  can  distort 
hormonal  balance. 

A  soya-based  formula  would  be  the  only 
choice  for  an  infant  up  to  12  months  of  age 
who  is  not  breastfeeding  and  whose 
mother  would  like  to  use  a  vegan  formula. 
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New  formulas  have  been  introduced 
recently  that  are  slightly  modified  for 
babies  with  minor  digestive  problems.  They 


InfaSoy  Cow  &  Gate 

Enfamil  ProSobee  LIPIL  Mead  Johnson 

Nurture  Soya  HJ  Heinz 

Isomil  Abbot  Nutrition 

SMAWysoy  SMA  Nutrition 


contain  partially  hydrolysed  protein, 
prebiotics,  modified  fat  and  thickeners. 

The  evidence  for  their  use  is  based  on 
limited  research  studies  of  small  numbers 
of  infants.  However  many  health  visitors 
now  recommend  them  as  parents  have 
reported  positive  results.  They  are: 

•  Aptamil  Easy  Digest  -  Milupa 

•  Comfort  1  -  Cow  &  Gate 

•  Comfort  2  (from  six  months)  -  Cow 
&Gate 

•  Nurture  Gentle  Newborn  -  Heinz 

•  Nurture  Gentle  Follow-On  (from  six 
months)  -  Heinz 

Partially  hydrolysed  formulas 

The  protein  in  these  formulas  is  100  per 
cent  whey  protein  that  has  been 
hydrolysed  or  broken  down  into  smaller 
particles  and  peptide  chains. 

The  formulas  are  promoted  for  allergy 
prevention  but  extensively  hydrolysed 
formulas  (see  below)  may  be  more 
suitable,  particularly  for  babies  whose 
mothers  have  eczema.  Infants  at  risk  of 
allergic  disease  are  those  with  an  atopic 
family  history,  that  is,  a  mother,  father  or 
sibling  with  asthma,  eczema,  hayfever  or 
food  allergy.  They  are  not  suitable  for 
babies  with  allergy  or  intolerance  to  cows' 
milk  protein  as  the  partially  hydrolysed 
protein  could  cause  an  allergic  reaction. 
They  are: 

•  Nan  HA1  -  Nestle 

•  Nan  HA2  (from  six  months)  -  Nestle 

Formulas  for  gastro-oesophageal 
reflux  (GOR) 


Thickeners  can  be  added  to  standard 


formulas  for  infants  with  GOR.  However, 
two  formulas  have  added  constituents  that 
thicken  them  on  reaching  the  stomach. 
They  are: 

•  Enfamil  AR  -  Mead  Johnson 

•  SMA  Staydown  -  SMA  Nutrition 

Lactose-free  formulas 


These  are  based  on  modified  cows'  milk, 
but  the  lactose  has  been  replaced  with 
glucose. 

Parents  may  try  these  formulas 
for  babies  with  colic,  but  they  are  most 
useful  for  infants  with  temporary  lactose 
intolerance  following  a  gastrointestinal 
infection.  They  are: 

•  Enfamil  Lactofree  -  Mead  Johnson 

•  SMA  LF  -  SMA  Nutrition 

Formulas  for  pre-term  babies 


Specialist  formulas  for  very  low  weight 
preterm  babies  in  hospital  are  not  available 
outside  the  hospital.  These  are: 

•  Aptamil  Preterm  -  Milupa 

•  Farley's  Osterprem  -  HJ  Heinz 

•  Nutriprem  1  -  Cow  &  Gate 

•  Pre-Nan  -  Nestle 

•  SMA  Gold  Prem  -  SMA  Nutrition 

Before  discharge  pre-term  babies  will 
be  changed  to  the  only  post-discharge 
formula: 

•  Nutriprem  2  -  Cow  &  Gate 

This  formula  is  formulated  for  pre- 
term babies  and  contains  higher  levels 
of  some  nutrients  than  the  standard 
whey  or  casein  dominant  formulas.  In 
particular  it  is  higher  in  iron  and  vitamin  D 
to  meet  the  higher  requirements  of  pre- 
term babies. 


Can  the  web  help  you  do  your  job?  Register  to  find  out:^ 
ivww.chemistanddruggist.co.uk/digital 
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Specialist  formula  milks 

For  some  infants  a  more  specialised  infant 
formula  may  be  recommended  or 
prescribed  (listed  in  the  table  on  C+D's 
website  www.chemistanddruggist.co.uk/ 
update).  The  full  list  is  in  the  British 
National  Formulary,  Appendix  7,  Borderline 
Substances,  and  specifies  the  conditions 
for  which  they  are  prescribable. 

Preparation  and  storage 

During  production,  powdered  infant 
formulas  (PIF)  can  become  contaminated 
with  harmful  bacteria,  such  as  Enterobacter 
sakazakii  and  Salmonella  enterica  because 
it  is  not  feasible,  using  current 
manufacturing  technology,  to  produce 
sterile  PIF. 

E.  sakazakii  has  caused  serious  illness  in 
all  age  groups  of  neonates  (up  to  about 
four  to  six  weeks  of  age),  but  pre-term  or 
low  birth  weight  infants  and  the 
immunocompromised  are  at  greatest  risk. 

Younger  infants  are  at  greater  risk  of 
infection  than  older  ones.  The  widespread 
distribution  of  E.  sakazakii  suggests  that 
consumption  of  low  numbers  in  infant 
formula  and  follow-on  formula  by  healthy 
infants  and  children  does  not  lead  to 
illness. 

Salmonella  and  E.  sakazakii  can  grow  in 
the  reconstituted  formula  if  stored  above 
5°C  for  a  sufficient  time  and  the  organisms 
multiply  rapidly  at  room  temperatures.  The 
most  effective  measure  to  minimise  risks  in 
high-risk  infants  (pre-term,  underweight, 
immunocompromised)  is  to  use 


commercial  sterile  liquid  formulas. 

In  2006  the  Department  of  Health  and 
Food  Standards  Agency  changed  its 
recommendations  for  preparation  and 
storage.  It  now  advises  that: 

•  When  making  up  from  powder  the 
most  important  step  is  to  use  water  above 
70°C  in  order  to  kill  most  of  the  bacteria 
already  in  the  powder.  In  practice  this 
means  using  boiled  water  that  has  been 
left  to  cool  in  the  kettle  for  no  longer  than 
30  minutes. 

•  Ideally  each  bottle  should  be  made  up 
just  before  feeding  using  boiled  water  that 
has  not  been  left  to  cool  for  longer  than 
half  an  hour.  The  sealed  bottle  will  then 
need  to  be  cooled  by  holding  under  cold 
running  water.  Before  feeding,  the 
temperature  should  be  tested  by  dropping 
some  on  to  the  carer's  inside  wrist  to 
ensure  that  it  has  cooled  to  around  body 
temperature. 

•  Any  formula  left  over  after  a  feed  should 
be  thrown  away. 

When  reconstituting  formula  just  before 
use  is  not  practical,  there  are  other  ways  to 
reduce  the  risk  of  bacterial  growth  in  the 
feed: 

•  Use  sterile  ready-to-use  liquid  feeds;  they 
are  more  expensive  and  may  not  be 
acceptable  to  all  parents. 

•  Boiled  water  can  be  kept  in  a  flask  and 
used  to  reconstitute  the  formula  at 
feeding  time. 

If  those  two  options  are  not  possible, 
formula  can  be  reconstituted  in  advance 
using  boiled  water  that  has  been  left  to 
cool  for  no  more  than  half  an  hour.  The 
formula  must  then  be  cooled  quickly  and 
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•  Look  at  the  table  on  specialised  milks,  relating  to  this  article,  on  the  C+D  website 
(www.chemistanddruggist.co.uk/update)  and  find  out  more  about  any  conditions  with  which 
you  are  not  familiar. 

•  Familiarise  yourself  with  the  range  of  formulas  you  stock  and  those  you  dispense  on 
prescription.  Why  are  they  prescribed7 

•  Read  more  about  the  differences  between  lactose  intolerance  and  cows'  milk  allergy  on  The 
Dairy  Council  website  (http://tinyurl.com/69rkkz  and  http://tinyurl.com/6eud5w). 

•  The  National  Library  for  Health  has  some  information  on  why  prebiotics  are  added  to  some 
formulas  and  how  they  work  (http://tinyurl.com/6mgowk).  Think  what  you  could  say  to  a 
mother  enquiring  about  such  milks  for  her  atopic  baby. 

•  The  DH  leaflet  on  Guidance  for  Health  Professionals  on  Safe  Preparation,  Storage  and 
Handling  of  Powdered  Infant  Formula  (http://tinyurl.com/5b4gc8)  has  a  list  of  the  most 
frequently  asked  questions  at  the  end.  Could  you  answer  them  if  asked  by  a  new  mother7 
•The  NHS  Direct  website  has  some  information  for  mothers  on  bottle  feeding 
(http://tinyurl.com/5rzux8).  Read  about  the  advantages  and  disadvantages  and  think  how  you 
could  advise  an  unsure  parent.  Also  consider  how  you  might  encourage  a  mother  to  persist 
with  breastfeeding  if  she  was  having  difficulties. 


stored  at  less  than  5°C. 

Maximum  storage  at  less  than  5°C  is 
24  hours.  Any  reconstituted  formula 
not  used  should  then  be  discarded. 
Formulas  should  be  stored  in  the  coolest 
part  of  the  fridge. 

The  fridge  temperature  should  be 
checked  to  verify  that  it  does  not  rise 
above  5°C.  A  fridge  that  is  not  opened 
frequently  may  need  to  be  set  at  a  lower 
temperature  to  ensure  that  it  does  not  rise 
above  5°C  during  times  of  frequent  access. 

Particular  care  should  be  taken  during 
transport.  Feeds  will  need  to  be  carried  in  a 
coolbox  containing  one  or  more  ice  bricks. 
Transport  times  should  be  minimised. 

Further  Information 

Safety  Guidelines  issued  by  the  European 
Food  Safety  Authority's  (EFSA)  Scientific 
Panel  on  Biological  Hazards  can  be  found 

on  www.efsa.eu.int/science/biohaz/ 
bichaz  opinions/691  en. html 

Judy  More,  BSc,  RD,  RNutr,  is  a  freelance 
paediatric  dietician  and  registered 
nutritionist. 


Could  you  counsel  a  new  mother  about  the  different  types  of  infant  formula  milk  and 
for  which  babies  they  are  most  suitable?  Are  you  familiar  with  the  most  common  conditions 
that  may  require  a  special  formula7  Could  you  advise  on  preparation  and  storage  of 
formula  milk? 


PPrS  Online  searchable 
^nL/  CPD  archive 

Do  you  keep  the  Update  articles  for 
reference?  Are  there  any  missing  from 
your  collection?  Why  not  download 
them  from  C+D's  online  archive  at : 
www.chemistanddruggist.co.uk/update 
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CDUpdate2008 


With  mandatory  continuing 
professional  development 
for  practising  pharmacists 
coming  closer,  it  is  time  to 
start  thinking  about  the 
continuing  education  you  want  to  undertake 
in  2008. 

Pharmacy  Update  is  back  in  2008  with 
new  sections  such  as  'MUR  Tips'  and  30  plus 
modules  covering  key  areas  of  practice. 

What  if  I  miss  a  module  or 
question  paper? 

Go  to  the  new  C+D  website  at 

www.chemistanddruggist.co.uk/update  to 
download  any  modules  or  question  papers  you  have 
missed  during  the  year. 


You'll  be  able  to  access  over  30  accredited  modules, 
which  can  be  included  in  your  RPSCB  'Plan  &  Record' 
CPD  portfolio  for  2008. 

•  The  course  provides  you  with  straightforward  self-test 


questions  and  evidence  of  completion  for  your  CPD 
portfolio. 

■  Northern  Ireland  pharmacists  who  enrol  for  Pharmacy 
Update  in  2008  will  have  their  registration  fee  paid  by 
NICPPET. 

Enrol  a  colleague  and  save  £10 

You  can  save  £10  on  the  £32.50  registration  fee  simply  by 
encouraging  a  colleague  who  did  not  register  for  Update 
in  2007  to  register  for  Update  in  2008. 

For  every  colleague  that  is  enrolled,  Update  sponsor 
Genus  Pharmaceuticals  will  donate  £10  to  charity  TB 
Alert  (www.tbalert.org). 

•  Visit  www.chemistanddruggist.co.uk/update  to 
download  a  Colleague  registration  form. 

Sounds  great!  What  do  I  need  to  do? 

Register  by  post  by  sending  the  completed  form  to: 
Pharmacy  Projects,  Riverbank  House,  Angel  Lane, 
Tonbridge,  Kent,  TN9  1SE. 

Phone  Pauline  Sanderson  on  01732  377269  for  credit  or 
debit  card  payments  only. 


CUT  HERE  IF  NECESSARY 


Pharmacy  Update  2008  registration  form 


Please  register  me  for  Pharmacy  Update  in  2008. 

L)  I  enclose  a  cheque  payable  to  CMP  Information  for  £32.50 

U  Please  charge  £32.50  to  my  credit/debit  card 

□  I  am  enrolling  a  colleague  (form  enclosed).  I  enclose  a  cheque  for 

£22.50/charge  my  credit/debit  card  £22.50 


Card  Payment  Details 


Card  type: 


Card  No: 


Credit  U 
Debit  'J 
Other  (please  state) 


VisaQ 
Maestro  □ 


Mastercard  □ 


Expiry  date: 


Issue  No  (debit  cards): 


Name:  _ 
Address: 


Postcode: 


Signature: 


LJ  I  am  a  pharmacist  registered  and  practising  in  Northern  Ireland  and 
wish  to  register  under  the  NICPPET  scheme  (DO  NOT  SEND/AUTHORISE 
ANY  PAYMENT). 

My  PSNI  registration  number  is:  


Date: 


Daytime  phone  number:  

(No  payment  will  be  accepted  without  a  phone  number) 


Email  address: 


(To  receive  regular  Update  email  alerts) 


CMPMeclica  would  like  to  keep  you  up  to  date  about  our  products  and 
services  for  healthcare  professionals.  (Please  note  our  emails  may  also 
include  information  from  other  carefully  selected  companies  that  may 
be  of  interest  to  you. 


Your  details  WILL  NOT  be  passed  on  to  third  parlies  without  your 
consent.  If  at  any  time  you  do  not  wish  to  receive  information  from 
CMPMedica.  please  write  to  Emily  Miles,  CMP  Medica,  Riverbank 
House,  Angel  Lane,  Tonbridge,  Kent,  TN9  1SE 


You  can  view  our  privacy  policy  at 
www.chemistanddruggist.co.uk/privacypolicy 
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Sign  up  for  C+D's  new  email  clinical  bulletin: 
www.chemistanddruggist.co.uk/register 


'No  antibiotics' for  common  RTIs 


Nice  has  recommended  a  "no 
antibiotic  prescribing"  strategy  for 
five  of  the  commonest  respiratory 
tract  infections  (RTIs)  for  nearly 
all  patients. 

The  advice  comes  after  Nice 
found  that  one  in  four  people 
will  visit  their  GP  each  year  because 
of  an  RTI,  and  that  these  cases 
account  for  60  per  cent  of 


antibiotic  prescriptions. 

It  says  a  no-  or  delayed- 
antibiotic  prescribing  strategy  is 
recommended  for  patients  with 
otitis  media,  acute  sore  throat, 
common  cold,  acute  rhinosinusitis 
or  acute  cough. 

Nice  recommends  immediately 
prescribing  antibiotics  in  those 
patients  with  risk  of  severe 


complications  through  co- 
morbidity, the  systemically  unwell 
and  those  with  symptoms  of 
serious  illness  such  as  pneumonia. 
It  also  recommends  antibiotics  are 
used  for  over-65s  who  have  been 
hospitalised  in  the  previous  year, 
have  diabetes,  heart  failure  or  use 
oral  steroids. 

http://tinyurl.com/695taf 


Gene  test  possible  for  statin  side-effects 


A  DNA  test  could  be  introduced  to 
detect  patients  who  might  be  at 
risk  of  the  major  side  effects  of 
high  doses  of  statins  used  to  treat 
cardiovascular  disease,  a  trial  in 
the  New  England  Journal  of 
Medicine  suggests. 


A  UK/French  team  of  researchers 
found  -  after  examining  the  whole 
genomes  of  85  people  who  had 
myopathy  after  taking  simvastatin 
80mg,  and  90  control  statin  users 
-  a  single  gene  called  SLC01B1 
was  responsible  for  60  per  cent  of 


cases  of  myopathy. 

Study  lead  professor  Rory 
Collins,  of  the  University  of  Oxford, 
said  that  testing  for  the  gene  could 
be  done  with  readily  available 
laboratory  technology  at  a  cost  of 
less  than  50p 


Nice  insulin  pump  hope  for  kids  under  1 2 


Thousands  of  children  with  type  I 
diabetes  could  benefit  from  insulin 
Dump  therapy,  after  a  reappraisal 
oy  Nice  of  existing  advice. 

Nice  now  recommends  children 
jnder  12,  for  whom  daily  insulin 
njections  are  not  practical  or 
appropriate,  to  have  continuous 


subcutaneous  insulin  infusion  (C S 1 1 ) . 

The  guidance  also  relaxed 
previous  criteria.  Adults  and  children 
over  12  are  now  recommended  for 
CSII  if  their  HbA1c  level  remains 
8.5  per  cent  or  higher,  or  their 
hyperglycaemia  is  considered 
"disabling"  despite  daily  injections. 


MURZONE 

Find  more  than  100  MUR 
tips  and  guides  online  at: 
www.chemistanddruggist. 
co.uk/murzone 


A  Practical  Approach 


Kate  Whittle,  a  regular 

customer  at  the  Update  Pharmacy, 
asks  to  see  pharmacist  David 
Spencer  because  she  is  worried 
about  something 

She  explains:  "Four  days  ago  we 
got  a  six-week-old  puppy  from  an 
animal  shelter. 

"We  took  it  to  the  vet  to  get  it 
looked  over  and  he  says  it  has 
roundworm. 

"He  warned  me  that  my  kids  - 
Sue's  three  and  Howard's  eight  - 
could  get  the  infection  in  their  vital 


organs,  or  in  their  eyes  and  go 
blind.  We  all  really  love  the  dog 
and  don't  want  to  get  rid  of  it  or 
have  it  put  down.  The  vet  said  in 
any  case  that  wouldn't  help  as  the 
infection  is  picked  up  from  the 
worm  eggs  and  that  they  could  be 
all  over  our  carpet  and  in  the 
garden  by  now. 

"I  don't  know  if  it's  really  your 
field,  but  pharmacists  seem  to 
know  about  all  kinds  of  health 
problem,  so  could  you  help  me?" 

"As  it  happens,"  David  replies, 


Antibiotic  restricted 

The  European  drug  regulator  has 
recommended  restrictions  on 
the  use  of  oral  antibiotic 
moxifloxacin.  The  drug,  which 
is  used  in  acute  bacterial 
sinusitis,  community-acquired 
pneumonia  and  exacerbation 
of  chronic  bronchitis,  should 
only  be  used  after  other 
antibiotics  have  failed,  the 
EMEA  advises.  It  adds  that, 
overall,  the  benefits  of  the 
drug  still  outweigh  the  risk  of 
liver  damage. 
http://tinyurl.com/6neqar 

Stop  smoking  options 

Varenicline  (Champix)  is 
significantly  more  effective 
than  nicotine  replacement 
patches  in  the  short-term,  a 
study  published  in  August's 
Thorax  has  found.  The 
multinational  study  of  more 
than  700  patients  randomised 
to  either  the  drug  or  the  NRT 
patch  also  found  varenicline 
was  more  effective  -  although 
not  significantly  -  than  the  patch 
at  24  and  52  weeks  follow-up. 
http://www.tinyurl.com/58zkcb 


Roundworm 


"I've  taken  a  course  on  pet  health  I 
think  I  can  put  most  of  your  fears 
to  rest  and  tell  you  how  to  reduce 
any  risk  to  a  minimum." 
Questions 

1.  What  is  roundworm? 

2.  What  are  the  possible 
consequences  of  infection? 

3.  How  great  is  the  risk  to  Kate's 
children  and  what  can  David 
advise7 

4.  If  they  did  contract  roundworm, 
could  David  supply  treatment 
without  prescription? 
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This  article  can  help  in 
the  following  CPD 
competencies: 
Gla.CIa,  C1f,C2a. 

See  http://tinvurl.com/68ox7b 
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|   Vote  in  the  products  poll  at: 

www.chemistanddruggist.co.uk/prodnews 


Products  in  brief 


Recharging  Duracell 

Battery  brand  Duracell  is 
relaunching  its  rechargeable 
offering  and  has  added  the 
Pocket  charger,  Instant  charger 
and  Active  charge  cells  in  AA  and 
AAA  formats  to  the  range.  The 
company  is  also  updating  its 
alkaline  battery  offering, 
introducing  reformulated,  longer- 
lasting  batteries  in  the  autumn. 
TV  and  press  advertising  is 
scheduled  to  begin  in  September 
with  the  iconic  Duracell  bunny 
playing  a  starring  role. 
Duracell;  tel:  01932  896000 

King  on  the  road 

King  of  Shaves  is  promoting  the 
launch  of  its  first  razor,  the  Azor, 
with  a  six-week  roadshow.  Already 
underway,  the  Azor  Campaign 
Battlebus  is  at  the  Bluewater 
shopping  centre  in  Kent  this 
weekend.  Next  stop  is  Birmingham 
city  centre  on  August  12  and  13, 
followed  by  Bristol  Cribbs 
Causeway  (16  and  17),  finishing  at 
the  Manchester  Trafford  Centre 
the  following  weekend. 
KMIitel:  01494  783066 


Oxy  changes  its  spots 


The  Oxy  skincare  range  from 
Mentholatum  has  been  relaunched 
with  a  new  look  designed  to  appeal 
to  male  spot  sufferers  aged  11-24. 
The  new  formulations  were  created 


specifically  for  the  typically  oily 
skin  of  young  males.  Research 
discovered  a  gap  in  the  market  as 
existing  spot  products  were 
considered  'too  girly'  and  did  not 
appeal  to  young  men. 

Mentholatum  hopes  to  get  boys 
into  a  good  daily  skincare  routine 
with  the  wash,  scrub,  anti-spot 
balm  and  wipes,  while  Emergency 
Zit  Blitz  pads  and  gel  can  be  used 
on  problem  spots. 

Products  work  in  four  ways, 
tackling  blocked  hair  follicles, 
trapped  sebum,  P.  acnes  bacteria 
and  swollen,  inflamed  skin.  A  new 
ingredient  for  problem  skincare 
products  -  polysaccharide  ACP, 


derived  from  seaweed  -  is  included 
in  some  products.  Exfoliating 
ingredients  are  used  and  the 
wipes  and  pads  are  textured. 
The  two  benzoyl  peroxide- 
containing  licensed 
medicines  in  the  Oxy 
range  will  be  launched 
in  the  new  black 
livery  once  MHRA 
approval  is  granted. 
Supporting  the  range 
in  its  first  year  is  a  £2  million 
promotional  budget  covering  TV, 
online,  PR,  sampling  and  magazine 
activity,  targeting  teenage  boys 
and  their  mums.  The  website  has 
been  relaunched  and  the  hunt  is  on 
for  celebrities  to  back  the  brand. 

Pharmacy  assistant  training  will 
be  available  from  Ceuta  next 
month  and  more  new  products  are 
under  development. 

Prices:  from  £3.99-£5.99 
Laser  Healthcare 
Tel:  01202  449700 
www.oxy.co.uk 


Lanacane's  TV  return 


Voltarol  is  boxing  at 
a  heavier  weight 

Voltarol'  Pain-eze 

°!cl°fen°cdiethy,an,monium 

~^UscUlarsprain^rainsand 


Lanacane  anti-chafing  gel  is  back 
on  television  this  week  in  its 
second  TV  run  this  summer. 
Breaking  on  August  11,  the 
campaign  is  running  in  all 
television  regions  for  four  weeks 
and  is  part  of  Combe 
International's  £750,000 
promotional  plan  for  Lanacane 


this  year.  The  fragrance-free  gel 
relieves  chafing  and  prevents 
recurrences  by  forming  a  smooth, 
breathable  layer. 

Product  info: 

Combe  International 
Tel:  020  8680  2711 


Voltarol  is  increasing  its  GSL  pack 
size  with  the  switch  from  P  to  GSL 
for  its  Pain-eze  Emulgel  50g  pack. 
The  switch  offers  pharmacies  and 
supermarkets  the  opportunity  to 
establish  the  Voltarol  range  with 
both  Pain-eze  Emulgel  30g  and  50g 
being  available  for  self-selection, 
says  manufacturer  Novartis. 

Boosted  by  television 
advertising,  the  first  quarter  of  this 


year  saw  the  brand  become  the 
second  largest  brand  in  the  topical 
analgesics  market  with  a  14  per 
cent  share  (source:  IRI,  4  weeks 
ending  Feb  23,  2008). 

Product  info: 

Novartis  Consumer  Health 
Tel:  01403  218111 
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Includes:  CPD  on  the  web,  exclusive  interviews,  results  of  the  C+D  IT  survey  and  more. 
Access  the  weekly  C+D  Price  List  Update  through  www.chemistanddruggist.co.uk 
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Intimate  launch 


Taoi  is  a  new  range  of  intimate 
products  designed  for  women 
wanting  discreet,  sensual  products 
to  enhance  their  sexual  welibeing. 
Available  from  The  Art  of  Intimacy, 
the  range  includes  a  water-based 
lubricant  gel  containing  aloe  vera,  a 
stimulating  spray  with  fruit 
extracts  and  menthol,  and  a 
warming,  stimulant  gel  that 
combines  bay 
tree  extracts 
with  aloe 
vera.  All  are 
safe  to  use 
with 

condoms. 


Intimate  MaUMCf 


 HiralytC 


We  ShM>ula,ti  Spray 


Price:  from  £7.45-£12.95 
The  Art  of  Intimacy 
Tel:  01633  762413 
sales@the-art-of-intimacy.com 


Complementing  the  lubricants  is 
the  Pure  Vibes  intimate  massager, 
a  disposable  product  designed  for 
the  travel  market  to  avoid 
potentially  embarrassing  bag 
searches.  It  is  said  to  look  like  an 
orchid,  runs  for  45 

minutes  and 
has  variable 
speed 
control 
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Products  put  to  the  test.  Don't  miss  it  n&d;  wee... 

QJQ  digital  edition 

www.chemistanddruggist.co.uk/digital 


Products  advertised 
on  TV  next  week 


Bio-Oil:  All  areas,  except  CMTV 
Canesten:  All  areas 
ClearZal:  All  areas,  except  CMTV 
Cuticura:  All  areas,  except  CMTV 
Feminax  Ultra:  All  areas 

First  Response  Early  Results  Pregnancy  Test:  All  areas 

Frontline  Spot  On:  CMTV,  five,  Sat,  West  Country 

Just  For  Men:  All  areas 

Kool  'n'  Soothe  Migraine:  CMTV 

Lamisil  Once:  All  areas 

Murine  Eye  Drops:  CMTV,  Sat 

Savlon  Advanced  Healing  Gel:  All  areas 

Scholl  Cracked  Heel  Repair  Cream:  All  areas  except  CTV,  LWT,  CAR 
Seabond:  All  areas 
Sensodyne:  All  areas 
Vagisil  Creme:  All  areas 
Voltarol:  All  areas 

PharmaSite  for  next  week:  Savlon  Aftersun  -  windows,  Savlon 
Aftersun  -  in-store,  Savlon  Aftersun  -  dispensary 


A-Anglia,  B-Border,  C-Central,  C4-Channel  4,  five-Channel  5,  CAR-Carlton, 
CTV-Channel  Islands,  G-Granada,  GMTV-Breakfast  Television,  GTV-Grampian, 
HTV-Wales  &  West,  LWT-London  Weekend,  M-Meridian,  Sat-Satellite,  STV- 
Scotland  (central),  TT-Tyne  Tees,  U-Ulster,  W-Westcountry,  Y- Yorkshire 


CORSODYL 

mint  mouthwash 


>diriq  gurro  u 
•  IrriUtcO  gurro 
7p      .  Mouth  uk*rt       <(, . 


Chlorhexidine  digluconats 


dis< 


GlaxoSmithKline 

Consumer  Healthcare 


Corsoclyl  Mint  Mouthwash  is  indicated  for  the 
treatment  of  gingivitis.  Further  information 
is  available  from  GlaxoSmithKline  Consumer 
Healthcare,  Brentford,  TW8  9GS.  UK  |  GSL  | 


With  low  strength  chlorhexidine  digluconate 
and  fluoride  it's  quite  a  mouthful 
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It's  easy  for  customers  to  be  seduced  by  supermarkets' 
rock-bottom  prices  when  it  comes  to  baby  necessities. 
'-Miihi,  . .;.  •  ■  explains  how  to  compete  by  giving 

your  pharmacy  a  point  of  difference 


What  do  new  parents  want  from  their  local 
pharmacy?  Of  course  they  expect  it  to  fulfil 
prescriptions  their  baby  might  need,  and  to 
stock  OTC  medicines  for  babies,  but  what 
else  will  they  visit  the  pharmacy  for? 
The  babycare  market  is  a  key  income  stream.  According  to 
Arran  Richardson,  category  manager  for  the  range  at  the 
Co-op,  young  mothers  are  the  company's  second  biggest 
pharmacy  customer  group  after  the  over-50s.  However,  this 
does  not  mean  pharmacists  should  offer  a  comprehensive 
babycare  range.  Maximising  sales  involves  stocking  the  core 
product  lines  parents  want  -  and  expect  -  to  see. 

"Healthcare  is  obviously  the  key  area,"  says  Mr  Richardson. 
"The  other  areas  are  nappies  and  wipes,  toiletries,  food  and 
accessories." 

With  space  at  a  premium,  the  Co-op  limits  the  range  of 
accessories  in  its  smaller  stores  -  a  strategy  also  pursued  by 
Numark.  "It  really  depends  on  the  size  of  the  store  but 
I  would  question  whether  there  is  a  place  for  rattles  and 
toys,"  says  Lynne  Henshaw,  Numark's  director  of  trade 
marketing.  "Most  independent  pharmacies  stock  far  too 
many  product  lines,  which  clutter  shelves  and  floorspace.  On 
average  they  stock  8,000  lines  when  80  per  cent  of  their 
sales  come  from  the  top  2,000." 

For  those  with  space  for  accessories,  Alphega  Pharmacy 
retail  manager  Sharon  Linger  recommends  keeping  the  range 
small  and  tightly  focused.  "Soothers,  bottles  and  teats  are 
the  main  lines  for  pharmacies,"  she  says,  adding  that  smaller 


Tips  for  maximising  sales 


'  Develop  a  relationship  with  parents  by  offering  advice  and  information. 

>  In  addition  to  medicines,  focus  on  core  product  categories  -  milk, 
nappies,  wipes,  food  and  toiletries. 

»  Understand  your  local  population  profile  when  selecting  additional  lines. 

>  Stock  major  brands  to  signpost  customers  to  the  babycare  range,  but 
also  offer  a  cheaper,  own-brand  alternative. 

>  Take  advantage  of  offers  -  even  if  this  means  changing  brands. 

•  Ensure  there  is  space  to  bring  buggies  into  the  shop 

•  Stock  newborn  items  to  develop  customer  loyalty  early. 

■  Offer  an  ordering  service  for  items  outside  your  offering. 

■  Ensure  parents  know  about  other  relevant  products  and  services. 


stores  should  avoid  trying  to  expand  far  beyond  this  range  or 
stocking  multiple  brands  within  it. 

Focusing  on  core  items  not  only  makes  the  most  effective 
use  of  valuable  space,  but  also  increases  the  chances  of 
making  sales  to  prescription  customers.  Rob  Jackson, 
pharmacy  in-store  innovations  manager  at  Procter  &  Gamble, 
says  their  research  shows  many  of  these  customers  do  not 
make  a  purchase  because  cluttered  shelves  make  it  difficult 
to  see  items  they  may  need. 

In  addition  to  medicines  and  healthcare  products,  parents 
are  likely  to  rely  on  pharmacies  for  distress  purchases.  If  they 
run  out  of  items  such  as  nappies,  small  pharmacy  packs  will 
usually  tide  them  over  until  their  next  supermarket  shop. 

"Although  the  unit  cost  of  these  packs  doesn't  compete 
with  supermarkets,  the  price  point  is  low  so  parents  will  buy 
a  pack  to  keep  them  going,"  points  out  Mr  Richardson. 

Ms  Henshaw  believes  a  limited  range  is  adequate  to  meet 
these  distress  needs.  "You  can  use  a  big  brand  to  guide 
customers  to  the  particular  products,  then  give  them  a  choice 
of  a  cheaper  own-brand.  Also,  branded  products  are  often  on 
promotion,  so  take  advantage  of  these  offers  and  really  stock 
up  rather  than  necessarily  sticking  to  the  same  brand." 

But  the  main  point  of  difference  that  gives  pharmacies  an 
edge  over  supermarkets  is  having  a  healthcare  professional 
on  hand  to  give  information  and  advice. 

"In  many  cases  for  first-time  mums  the  pharmacy  is  the 
first  visit  after  their  baby  is  born,  and  this  is  a  key  opportunity 
to  offer  advice  and  information,"  says  Mr  Jackson.  "Newborn 
items  are  also  vital  -  if  you  stock  these,  new  mums  recognise 


Babycare  products 


^Bepanthen 


Bepanthen  asks  the  expert 

Nappy  ointment  Bepanthen  has  recruited  Dr  Miriam  Stoppard  as  brand  ambassador. 
The  childcare  expert  has  been  involved  in  a  series  of  educational  pieces  in  Mother  & 
Baby  magazine  and  a  podcast  for  the  Bepanthen  website  that  has  also  appeared  on 
consumer  sites  including  YouTube  and  www.askamum.co.uk. 

The  brand  is  currently  reaping  the  rewards  of  its  second  TV  burst  this  year  that 
came  to  an  end  last  month  -  part  of  a  £17  million  promotional  spend.  Manufacturer 
Bayer  says  the  brand  now  claims  the  number  two  position  in  its  market  with  a 
21  per  cent  market  share  by  value  (source:  IRI 
major  multiples,  4  w/e  June  16,  2008).  Brand 
awareness  has  grown  from  17  to  52  per  cent 
as  a  result  of  the  television  exposure,  adds 
the  company 

Bayer  Consumer;  tel:  01635  563000; 
www.bepanthen.co.uk 

Just  desserts  and  milk  from  C&G 

Dairy  desserts  are  newly  available  within  the  Nutricia  Cow  &  Gate  baby  food  range 
Providing  a  quarter  of  a  baby's  daily  calcium 
requirement,  the  desserts  are  free  from  artificial 
colourings,  flavourings,  preservatives  and  sweeteners, 
says  the  company.  There  is  no  need  to  refrigerate  the 
products  and  they  are  suitable  for  first  stage  weaning. 

The  raspberry,  strawberry  and  peach  flavours  have 
gone  down  well  with  babies  in  taste  tests,  reports 
the  company 

Alongside,  the  C&G 
formula  milk  range  has 
been  extended  with  the 
launch  of  a  follow-on  milk  designed  specifically  for 
baby's  bedtime  feed.  Suitable  from  six  months,  Good 
Night  Milk  is  thicker  than  regular  follow-on  milk 
thanks  to  its  blend  of  carbohydrates  The  company 
suggests  giving  the  milk  as  part  of  a  regular  bedtime 
routine  to  help  the  baby  settle 
Nutricia;  tel:  01225  768381 


you  as  the  place  to  come  for  babycare  products." 

These  visits  are  ideal  opportunities  for  pharmacists  to 
develop  relationships  with  parents  and  increase  the  chances 
they  will  return  for  future  supplies  rather  than  picking  them 
up  elsewhere.  Parents  may  also  appreciate  reminders  about 
items  they  may  not  need  immediately,  such  as  thermometers 
and  gripe  water,  as  well  as  information  on  pharmacy  services 
that  may  be  relevant  to  new  mothers,  such  as  blood  pressure, 
diabetes  and  allergy  testing. 

Pharmacists  with  young  children  themselves  have  a  real 
advantage  when  talking  to  parents,  as  they  can  explain  what 
worked  best  for  them  -  at  the  same  time  demonstrating  that 
they  understand  the  challenges  parents  face. 

But  being  able  to  offer  information  and  advice  is  not 
enough  -  not  all  parents  will  be  aware  of  pharmacists' 
growing  role  as  sources  of  support. 

"Pharmacists  need  to  make  their  community  aware  that 
they  are  not  just  there  for  picking  up  prescriptions  but  are 
also  health  centres  offering  a  raft  of  information  customers 
can't  get  from  the  supermarket  or  their  GP,"  says  Christine 
lames,  customer  communications  manager  at  AAH 
Pharmaceuticals.  "If  they  do  this  they  increase  the  chances  of 
walk-in  and  repeat  business." 

One  pharmacist  who  has  taken  this  message  on  board  is 
Raj  Patel,  of  Mount  Elgon  Pharmacy  in  Wimbledon  Chase, 
South  London.  He  produces  a  newsletter  that  is  delivered  to 
more  than  4,000  local  homes. 

Mr  Patel  has  also  created  a  niche  by  offering 
environmentally  friendly  products  such  as  reusable  nappies 


Top  of  the  Tots 

-  the  top  five  best-selling: 

Nappies 

Baby  milks 

Wet  baby  foods 

1.  Pampers 

1.  SMA 

Hipp  Organic 

2.  Huggies 

2.  Cow  &  Gate 

2.  Heinz 

3.  Own  label 

3.  Milupa 

3.  Cow  &  Gate 

Premium  own  label 

4.  Farleys 

4.  Organix 

5.  Nature 

5.  Hipp  Organic 

5.  Plum  Baby  Organic 

Source  IRI,  52  w/e  June  14,  2008 

and  'green'  toiletries.  "We  can't  compete  with  the  multiples 
on  price,  so  I  decided  to  offer  things  parents  can't  get 
elsewhere,"  he  says.  "Mums  are  increasingly  environmentally 
aware  so  the  range  is  selling  really  well." 

However,  niche  markets  must  be  appropriate  to  the 
customer  base.  In  Mr  Patel's  case,  in-house  customer  surveys 
and  local  demographics  informed  his  decision-making. 
"Increasing  numbers  of  young  parents  are  moving  into  our 
area,  so  I  felt  there  was  a  market.  The  newsletter  helped  to 
create  awareness,  and  window  display  was  also  important." 

While  supermarkets  and  multiples  have  the  upper  hand  in 
prices  and  product  range,  pharmacies  play  an  important  role 
in  supporting  parents. 

With  the  right  products  this  group  can  be  a  good  source  of 
income.  The  key  to  maximising  this  is  to  focus  on  a  small 
range  of  core  lines,  with  niche  products  only  where 
appropriate,  not  trying  to  be  all  things  to  all  mothers. 
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In  March,  new  rules  governing  the  sale 
of  OTC  cough  and  cold  remedies  to  the 
under-twos  were  brought  in.  Emma 
Wilkinson  investigates  the  changes 


4 


Cough  and  col 
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Earlier  this  year,  pharmacists  were  placed  in  the 
unenviable  position  of  having  to  reassure  parents 
worried  about  giving  cough  and  cold  medicines 
to  their  children  after  reports  in  the  national 
press  that  some  products  were  being  taken  off 
the  shelves. 

For  a  short  time,  they  had  to  give  this  reassurance  in  the 
absence  of  guidance  from  the  drugs  regulator. 

So  was  the  change  really  necessary  and  do  pharmacists 
now  feel  confident  in  advising  parents  how  they  should  be 
treating  their  sick  infants? 

When  the  MHRA  eventually  issued  advice  to  pharmacists, 
it  stated  that  certain  OTC  medicines  containing  active 
ingredients  for  the  treatment  of  coughs  and  colds  should  no 
longer  be  used  in  children  under  two  (see  box  below  right) 
and  issued  stricter  warnings  on  use  of  the  medicines  up  to  the 
age  of  six. 

Disseminating  information 

Mimi  Lau,  director  of  professional  services  at  Numark,  admits 
it  was  a  hard  time  for  pharmacists,  who  faced  floods  of 
worried  parents.  "It  was  not  handled  well  -  it  was  on  the 
news  and  consumers  were  picking  it  up  before  pharmacists 
knew  what  they  were  supposed  to  do.  But  since  then,  the 
information  that  has  been  put  out  has  been  well  received. 

"I  was  doing  store  visits  recently  and  the  information  for 
pharmacists  and  patients  was  very  good.  They  have 
manoeuvred  quite  quickly." 

She  added  that  in  her  experience  most  parents  had  been 
quite  content  with  the  reasons  for  the  change. 

For  its  part,  the  MHRA  is  apologetic  about  the  chaos 
caused  by  the  initial  breaking  of  the  news.  "We  had  worked 
closely  with  the  Royal  Pharmaceutical  Society,  among  other 
key  stakeholders,  to  plan  the  communication  strategy,  and  it 


was  disappointing  that  the  final  outcome  was  unsatisfactory 
in  many  respects,"  a  spokesperson  said. 

"The  timing  of  the  appearance  of  information  in  the  press 
was  not  as  we  had  planned,  and  we  regret  the  difficult 
position  in  which  this  placed  many  pharmacists,  other 
healthcare  professionals  and,  of  course,  concerned  parents." 

Fears  about  the  use  of  some  cough  and  cold  remedies  in 
children  under  the  age  of  two  first  materialised  in  the  US 
where  the  FDA  had  reviewed  reports  of  deaths  in  infants 
given  too  much  medicine. 

The  Commission  on  Human  Medicines  noted  that, 
although  UK  data  did  not  raise  the  same  level  of  concern, 
there  had  been  five  deaths  reported  through  the  Yellow  Card 
scheme  since  1981 

Given  that  the  medicines  do  not  'cure'  the  illness,  the 
Commission  decided  to  ban  the  use  of  some  medicines  in 
children  aged  under  two  because  their  small  body  size 
increased  the  risk  of  overdosing  errors. 

This  does  not  mean  that  once  a  child  reaches  its  second 
birthday  there  is  no  risk  associated  with  inappropriate  dosing. 
The  MHRA  also  advises  that  between  the  ages  of  two  and  six 
extra  care  should  be  taken  to  adhere  to  the  maximum  daily 
dose,  not  to  take  other  cough  and  cold  medicines  and  for 


Medicines  no  longer  to  be  used  in  the  under-twos 


Non-prescription  cough  and  cold  medicines  with  the  following 
ingredients: 

Brompheniramine,  chlorphenamine,  diphenhydramine, 
dextromethorphan,  pholcodine,  guaifenesin,  ipecacuanha, 
phenylephrine,  pseudoephedrine,  ephedrine,  oxymetazoline,  and 
xylometazoline. 


Product  news 


tomfort 


parents  to  seek  the  advice  of  a  pharmacist. 

Products  with  new  leaflets  and  labels  incorporating  this 
updated  advice  will  be  in  the  shops  by  October  2008.  And  the 
PACB  has  issued  leaflets  with  advice  on  what  alternatives 
parents  can  use  (see  box  below). 

Ceraldine  Clarke,  of  the  NPA,  said  it  had  done  everything  it 
could  to  pass  the  information  on  to  members  once  it  had 
been  made  public  by  the  MHRA.  She  added  pharmacists  had 
now  also  received  information  from  the  PACB  and  RPSCB  on 
what  advice  to  give  to  parents  and  the  legal  position. 

"All  pharmacists  and  their  staff  follow  protocols  in  respect 
of  age  restrictions  -  which  apply  to  many  medicines  -  and  this 
change  will  be  incorporated  into  those  protocols,"  she  said. 

Supervision  of  sales 

Pharmacists  should  have  already  removed  six  products  from 
open  display  in  order  to  supervise  their  sale  while  repackaging 
is  being  done  -  Asda  Children's  Chesty  Cough  Syrup,  Boots 
Chesty  Cough  Syrup  1  yr  Plus,  Boots  Sore  Throat  and  Cough 
Linctus  1  yr  Plus,  Buttercup  Infant  Cough  Syrup,  CalCough 
Chesty  and  Children's  Chesty  Cough  (Bell's). 


Which  medicines  should  be  used  instead? 


Use  either  paracetamol  or  ibuprofen  to  relieve  pain  and  lower  the 
child's  temperature.  Simple  cough  mixtures  containing  glycerol,  honey 
and  lemon  are  best.  OTC  cough  medicines  are  available  for  children 
over  the  age  of  two. 

Vapour  rubs  and  inhalant  decongestants  can  be  applied  to  a  child's 
clothing  to  relieve  a  stuffy  or  blocked  nose.  For  children  under  two, 
particularly  if  they  have  having  trouble  feeding,  plain  saline  nose  drops 
can  be  used  to  help  thin  and  clear  secretions. 


Think  Nurofen  for  Children 

The  recent  review  of  the  safety  and  efficacy  of  certain  combination 
paediatric  medicines  means  some  products  are  no  longer  suitable  for 
babies  under  two  years  of  age.  As  an  alternative,  Reckitt  Benckiser 
suggests  recommending  products  from  its  Nurofen  for  Children 
ibuprofen  range.  Suitable  from  the  age  of  three  months  for  babies 
weighing  more  than  5kg,  Nurofen  for  Children  claims  to  work  in  15 
minutes  and  lasts  for  up  to  eight  hours  -  around  two  hours  longer  than 
paracetamol.  An  infant  decongestant  can  be  used 
alongside  to  help  clear  the  snuffles  and  aid 
sleep,  adds  the  company.  Nurofen  for  Children 
is  available  in  orange  and  strawberry  flavours 
and  in  sachet  and  bottle  formats. 
Reckitt  Benckiser;  tel:  01482  326151 
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Updated  packaging  for  Calpol 

October  will  see  the  launch  of  updated 
packaging  to  reflect  the  new  advice 
from  the  MHRA  on  cough  and  cold 
products  in  the  under-twos  for  Calpol 
Night,  Calcold  and  CalCough  Chesty. 

Support  material  for  pharmacists  and  pharmacy 


assistants  will  be  produced  to  coincide  with 
the  revised  packaging. 

The  Calpol  range  is  supported 
this  year  by  an  £8  million 
media  campaign,  including 
TV  advertising  and  a 
website  www.calpol.co.uk. 
McNeil  Products; 
tel:  01628  822222 


There  is  a  further  list  of  products  on  the  MHRA  website 
that,  although  they  should  not  be  sold  to  under-twos,  can  be 
kept  on  open  display  because  they  are  not  marketed  at  this 
age  group 

Sadia  Khan,  lead  pharmacist  for  self-care  at  the  RPSCB, 
said:  "The  general  point  for  parents  is  to  read  the  label  and 
stick  to  the  dose." 

Pharmacists  are  not  expected  to  be  able  to  guess  how  old  a 
child  is  but,  as  with  the  sale  of  any  medicines,  they  need  to 
ask  the  appropriate  questions  of  the  patient's  representative. 
"I  find  it  very  unlikely  that  a  parent  would  lie  about  a  child's 
age,"  Ms  Khan  added.  "But  if  there's  any  reason  for  concern  a 
pharmacist  would  have  to  use  their  professional  judgement 
and  adhere  to  the  code  of  ethics." 

It  is  too  early  for  the  RPSCB  to  give  an  indication  of  how 
the  changes  are  being  implemented  but  it  will  be  monitored 
as  part  of  their  regular  visits  to  pharmacies,  she  said. 

In  terms  of  repackaging,  the  PACB  says  everything  is  on 
track  for  October. 

A  spokesperson  for  Boots  said  it  is  making  good  progress 
on  updating  advice  on  the  packaging  for  coughs  and  colds 
medicines  for  children  under  six.  Boots  pharmacist  Angela 
Chalmers  added:  "Generally  I've  found  customers  are  more 
aware  that  they  should  speak  to  a  pharmacist  for  advice  on 
buying  cough  and  cold  medicines  for  their  children  and  in 
these  cases  they  have  been  happy  with  the  recommendations 
we  have  made." 

But  Kirin  Patel,  a  pharmacist  in  Tottenham,  believes 
pharmacists  have  still  got  their  work  cut  out  advising  parents 
who  want  to  be  able  to  treat  their  infant  with  something 
when  they  have  a  cough. 

"They're  used  to  buying  cough  medicine  and  it's  quite  hard 
to  persuade  them  -  I  would  say  most  parents  don't  realise 
there  has  been  this  change." 
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C+D's  digital  issue  will  look  at  IT  and  how  to 
make  it  work  for  you,  with  exclusive  news, 
features  and  videos  including: 

•  The  results  of  C+D's  pharmacy  IT  survey 

•  The  workings  of  an  internet  pharmacy 

•  Unleashing  the  secrets  of  your  PMR  system 

•  Connecting  for  Health's  Tim  Donohoe  on  EPS 

•  Websites  for  your  CPD 


'The  digital  issue  replaces  the 
[Print 'ssue  for  one  weekly 


Ensure  you  don't  miss  out  -  register  at 
www.chemistanddruggist.co.uk/digital 


Aptamil 
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Prebiotics  in  print 

Evidence  supporting  the  inclusion  of  prebiotic 
oligosaccharides  in  infant  milk  has  received  a 
boost  with  the  publication  of  a  study  in  the  Journa 
of  Nutrition.  Researchers  found  the  prebiotic 

mixture,  when  included  in  formula  milk, 
reduced  the  incidence  of  allergies  and 
infections  in  infants  and  young  children 
compared  with  results  for  non- 
supplemented  formula  milk.  Results 
lasted  beyond  weaning  and  the 
researchers  believe  the  prebiotics  have 
an  immune  modulating  effect  through 
the  intestinal  flora. 

The  mixture  used  in  the  study, 
Immunofortis,  is  found  in  the  Aptamil 
range  of  formula  milk.  While  not 
identical  to  the  oligosaccharides  found 
in  breast  milk,  it  is  hoped  Immunofortis  will  help 
achieve  similar  long-term  outcomes  for  bottlefed 
infants  compared  with  their  breastfed 
counterparts. 

The  brand  offers  information  to  healthcare 
professionals  on  a  dedicated  website, 
www.aptamil4hcps.co.uk,  with  content 
restricted  to  registered  users. 
Milupa;  tel:  01225  768381 

Countering  colic 

The  new  Dr  Brown's  Feeding  System  offers  a  fully  vented, 
vacuum-free  feeding  bottle,  said  to  be  an  effective  way 
of  avoiding  colic  symptoms  associated  with  regular  bottles 
and  teats.  The  design  means  no  air  is 
ingested  during  feeding,  thereby  helping 
reduce  colic,  vomiting,  reflux,  burping  and 
wind.  Positive  pressure  within  the  bottle  is 
said  to  mimic  breastfeeding. 

Supporting  the  brand  this  year  is  a 
consumer  PR  campaign  to  raise  brand 
awareness  among  new  mums.  In  the  past 
six  months,  Dr  Brown's  has  won  two  'best 
buy'  awards  from  www.babyworld.co.uk 
and  Practical  Parenting. 
Available  POS  materials  include  window 
stickers  and  leaflets.  A  full  demonstration 
of  the  range  is  planned  for  the  Pharmacy 
Show  at  Birmingham's  NEC  in  October,  when 
show  offers  will  be  available. 
Central  Medical  Supplies;  tel:  01538  399541 

Online  revamp  for  Kamillosan 

Kamillosan  is  celebrating  its  75th  anniversary  by  relaunching 
its  website.  The  upgraded  site  includes  advice  on  mother  and 
baby  topics,  consumer  competitions  and  a  children's  club. 

During  2008,  the  brand  is  benefiting  from  advertising  in 
the  parenting  press  and  PR  activity.  It  has  been  involved  with 
the  Feed  the  Children  UK  charity  to  help  youngsters  in 
Uganda,  donating  more  than  300,000  units  of  the  diarrhoea 
treatment  Dymotil. 

Kamillosan  chamomile  ointment 


KAMILLOSAN 


and  the  brand's  baby 
thermometer  have  both  won 
independent  market  research 
awards  this  year. 
^      Next  month  the  brand  is 
teaming  up  with  the  Bounty 
sampling  business  to  distribute  a  breastfeeding  advice  leaflet, 
to  be  circulated  to  around  12,000  healthcare  professionals. 

The  end  of  the  year  will  see  two  new  products  joining  the 
existing  nappy  cream,  ointment  and  digital  thermometer. 
Coldshield  Pharmaceuticals;  tel:  0208  649  8500 


MAM's  BPA-free 

Baby  equipment  manufacturer  MAM  is  hoping  to 
reassure  parents  by  highlighting  the  bisphenol  A 
(BPA)-free  status  of  its  products.  Work  is  underway 
on  a  BPA-free  sticker  for  products  and  online 
advertising  is  running  on  www.askamum.co.uk. 

Media  reports  questioning  the  safety  of  BPA  have 
raised  parents'  concerns  about  the  chemical  and  its 
use  in  baby  products 

The  MAM  range  has  been  BPA-free  for  three  years 
MAM  UK;  tel:  0208  943  8880 

Sudocrem's  small  screen  return 

Sudocrem  begins  a 
nationwide  television 
advertising  campaign 
this  month. 

Running  on  digital 
and  terrestrial 
channels  from  August 
11  until  September  7, 
the  campaign  focuses 

on  the  cream's  benefits  for  treating  nappy  rash 
and  flags  up  its  'nation's  favourite  nappy  rash 
cream'  standing. 

Forest  Laboratories;  tel:  01322  550550 

Organix  covers  all  bases 

The  Organix  range  of  baby  and  toddler  food  has  been 
extended  with  the  launch  of  savoury  pots. 

Six  recipes  are  available,  all  made  using  organic  ingredients, 
including  Tomato  &  Haricot  Bean  Casserole  and  Pasta  Stars 
with  Bolognaise  Sauce. 

The  launch  means  the  Organix  range  now  offers  mums 
everything  they  need  for  feeding  their  youngsters,  says  the 
company. 

Price:  £1.79/2x120g;  £1.89/2x130g 
Organix;  tel:  0800  39  3511 

Teetha  website  launches 

Homeopathy  specialist  Nelsons  has  launched  a  website, 
www.teetha.co.uk,  for  parents  of  young  children. 

As  well  as  offering  product  details,  Nelsons  says  the  site 
provides  information  on  dealing  with  common  baby 
ailments,  including  teething,  skin  irritations  and 
coughs. 

The  Nelsons  range  includes 
Smootha  cream  for  use  on  baby's  Q 
bottom;  Sootha  cough  remedy  for 
youngsters  aged  12  months  and 
over,  containing  Byronia  6c, 
honey  and  lemon,  and  Teetha  for 
soothing  teething-related  pain. 
Nelsons;  tel:  0800  289515 


nelsons 
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Infacol  open  for  entries 

Infacol  has  launched  a  Baby  Bonding  Award 
to  recognise  healthcare  professionals  who 
have  helped  parents  bond  with  their  baby. 

The  award  is  aiming  to  raise  awareness  of 
many  issues  new  mums  face,  such  as  post- 
natal depression  and  adjusting  to 
motherhood,  while  reassuring  mums  who 
are  struggling  to  bond  with  their  newborn 
that  they  are  not  alone. 

The  brand  is  asking  parents  to  nominate 
healthcare  professionals  on  its  website 
www.infacol.co.uk  where  they  can  also 
share  their  stories.  Entries  close  on 
November  1. 

Forest  Laboratories;  tel:  01322  550550 
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0207  921  8119 

Booking  and  copy  date 

12  noon  Monday  prior 

to  Saturday  publication  subject 

to  availability 


Contact: 

Deborah  Heard 

Chemist+Druggist  (Classified), 
CMP  Medica  Ltd 
Ludgate  House 
245  Blackfriars  Road 
London  SE1  9UY 


T:  0207  921  8119 
F:  0207  921  8130 

www.chemistanddruggist.co.uk 
c&dsales@cmpi.biz 


Business  For  Sale 


Shop  Fitting 


HUTCHINGS  PHARMACY  SALES 


Cambridge  T/O  C: 
Gloucester 

(Health  Centre  Pharmacy)  T/O  C: 

Devon  T/O  C: 

Herts  T/O  C: 

Dumfries/Galloway  T/O  C: 

N.  London  T/O  C: 


T/O  C: 
T/O  C: 


£900,000 

£810,000 
£800,000 
£770,000 
£700,000 
£700,000 


If  you  are  ready  to  SELL  we  have 
purchasers  throughout  the  UK  willing 

to  pay  top  prices  for  Pharmacies. 
Our  priority  is  to  obtain  the  best  price 
whilst  maintaining  your  confidentiality. 

If  you  are  thinking  of  SELLING  your  Pharmacy, 
Contact  us  now  for  a  FREE  valuation. 

Or  for  a  confidential  discussion  please  call... 
01494  722224 
email:  info@hutchinqsancico.com 
www.hutchincjs-pharmacy-saies.com 


Hutchings  Consultants  Ltd 


"We  are  the  only 
NPA  approved  supplier 
for  selling  your 
pharmacy" 


fSk\  OA 

|  National  Pharmacy 
a  Association 

Approved  Supplier 


Concept,  Design  &  Planning 


(^s)  Manufacture,  Fitting  a  Installation 


(A3)TheC0MPllTI^H0P^iniNGS0lUTIC 


www.rapeed.co.uk  •  0800  8700 102 


Business  Wanted 


WE  URGENTLY  REQUIRE  PHARMACIES  AROUND  THE 
COUNTRY  EOR  OUR  ACTIVE  CLIENT  LIST  OE  PURCHASERS 
SEEKING  TO  BUY.  TURNOVERS  OVER  £500K  AND  ABOVE 
WITH  NHS  ITEMS  OVER  2500  PER  MONTH. 

PLEASE  CONTACT  DENIS  O  LEARY 

on  01206  323808  or  07920  476222 
E-ma  i  I  denis.oleary  («!  pha  r  m  acy  b  us  in  esstransfer.co.uk 


Pharmacy  Group  looking  to  expand  and  acquire  shops  in  the 
North-West  &  North/West  Yorkshire  areas. 
All  turnovers/  size  of  group  considered. 
High  Premium  Paid.  All  information  will  be  treated  with  the 
strictest  confidence. 
Please  contact  Mohamed  on  07958  428754  or 
Talha  Patel  on  07841  328394 


Business  Partner 


sexual  health  resources 


Pharmacies,  Weymouth  Dorset 


CVs  to  dipan@angelpharrnacy.co.uk  or  07970  688614 


BUSINESS  PARTNER 

Forward  thinking  Pharmacist  to  join  management  team 
as  Operations  Manager/Superintendent.  Multi-site  exp  or 
other  USP  pref.  Step  into  ownership. 
Package  £55,000+  Valuable  Share  Options 


Marie  Stopes  International  helps  over  100,000  women  an 
men  every  year  with  their  reproductive  and  sexual  health. 

We  produce  a  range  of  information  leaflets  helpful  to  chemists 
and  pharmacies  on  unplanned  pregnancy,  abortion,  chlam 
vasectomy  and  sterilisation. 

Call  for  a  FREE  sexual  health  pack  on  rfjjjS^ 
020  7034  2382  4ftm5 

V  W    W       ^"  IHlBM  MARIE  STOPES 

www.mariestopes.org.uk  '"•»"»*'  INTERNATIONAL 


WE  GIVE  OUR  CLIENTS 
A  TASTE  OF  THEIR 
OWN  MEDICINE... 
PROFESSIONAL  ADVICE 
AND  GREAT  SERVICE! 


Products  &  Services 
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[£600TC&0t"lH  AND  YOU  PAY  ONIY  £750    *  i 

MIR  YOUR  ftl°  CAMERA  J  lor  Sony  Digital  Passport  Printing  System    /  /  /  J 

PbHI  fMSTAfl' 

LMJpass 
MHphoi 


UPX-C300  Instant  Passport  Photo  System 

CODE:  SONUPXC300 

/  Wireless  Image  Transfer 

Uses  Bluetooth  *  for  wireless  conneaion  between  printer  and  camera. 

✓  automatic  lace  alignment 

Thanks  to  the  face  recognition  technology,  the  captured  face  image  can  be 
aligned  automatically  to  fits  in  face  box  by  pressing  "Auto  Frame"  button. 

✓  3"  large  ICO  Display 

On  large  display,  it  is  easy  to  adjust  the  position  and  the  size  of  the  face 

✓  large  Face  Strode  Flash 

To  shoot  high-qualrty  pictures. 

/  lens  Filter  Compatibility 

Allows  to  attach  52  mm  filters. 

✓  Print  Queue 

Print  number  of  images  in  one  batch 


Optional  3  years.  24  Hour  Swap-Out 

For  additional  peace  of  mind  you  can. 
upgrade  the  Basic  Prime  Support 
to  24  hour  swap-out  Prime  Support. 
NET  Cost:  £  1 50,  Code:  SONPSC300 


■ 


tel:  020  8204  2224  fax:  020  8204  0224  web:  www.mashco.com 


^ffer  applies  lo  purchases  made  between  1st  August  -  30th  September  2008  Products  shovi.. 

E&OE  ■  Net  pnces  are  after  settlement  discount        •  Goods  subject  to  availability  •  VAT  ai  standard  rate 


purposes  and  are  not  to  scale 


CAMRx 

Pharmacy  Development  Group 


"A  Little  mistake  of  NOT  ringing 
CAMRx  Pharmacy  Development 
Group  cost  proprietor  pharmacist  in 

excess  of  £15,000.00  a  year" 


New  improved  better  than  ever  reward 


Trading  group  terms  aggregated  discount  equivalent  to 
12.98%  from  zero  threshold 


New  members  joining  CAMRx  in  August  will  qualify  for 
£1,000.00  free  generic  stock  at  DTF  value 

♦ 

Have  the  benefit  of  computer  hardware,  software,  with 
installation  and  training  with  our 
fully  subsidised  package  worth  up  to  £4,400.00 

♦ 

Full  support  on  Pharmacy  New  Contract  allowing  members  to 
implement  new  opportunities 

Call  Freephone  0800  526074  &  ask  for  Customer  Services 
quoting  reference  No.  CD  AUG 
Or  Fax  on  01530  814914  Or  Email  info@camrx.co.uk 


For  more  information  or  for  a  FREE 
consultation  please  call  Umesh  or  Jay; 
LONDON:  Umesh  020  7383  3200 
MANCHESTER:  Jay  0161  980  0770 

www.modiplus.co.uk 

Member  of  Silver  Levene  Group 

THE  ONLY  REGULATED  FIRM  OF  CHARTERED  ACCOUNTANTS 
AND  TAX  ADVISERS  SPECIALISING  IN  RETAIL  PHARMACIES 


DlUS 


ADDI NG  VALUE 
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What  have  you  and  your  team  been  up  to  lately? 
Let  us  know  and  send  us  your  photos. 
Emailpostscript@cmpmedica.com 


enpf 


Getting  to  the  bottom  of  suncare 


Lloydspharmacy  has  sent  out  a  team  of  slappers 
to  prey  on  unsuspecting  builders  across  UK 
construction  sites.  But  it's  not  quite  what  it 
sounds  like. 

Dressed  in  Lara  Croft-style  outfits,  the 
multiple's  Slip  Slop  Slappers'  mission  was  to 
deliver  the  safe  sun  message  'Slip  on  a  shirt,  slop 
on  some  sun  cream  and  slap  on  a  hat'. 

Lloydspharmacy  cited  research  that  showed 
men,  and  in  particular  builders,  were  more  at  risk 
of  skin  cancer  "in  the  area  commonly  known  as 
builders'  bum". 

And,  to  help  combat  the  problem,  its  girls  were 
armed  with  back  packs  full  of  SPF  as  they  visited 
building  sites  around  the  country. 


Web  comment  of  the  week 

Deliver  or  be  damned  Posted  by  Paul  Samuels,  on  24/07/2008  20:32 


are  deliveries  sent  to  'housebound'  patients 


to  find  that  they  have  gone  out  shopping!! 


It  is  a  vicious  circle  -  don't  deliver  -  lose  the  'customer 


Have  your  say  on  C+D's  website 

register  for  free  at  www.chemistanddruggist.co.uk 


Thanks  to  all  entrants  of  July's 
caption  competition,  which 
featured  this  photo  of  Avicenna 
director  Uma  Patel  selling  ducks 
for  a  charity  duck  race  along  the 
Thames.  The  winner  -  John 
Thompson  of  Lindsay  &  Cilmour 
Chemist,  Fife -tells  PostScript 
that  Donald  Duck  is  Scottish: 


Donald:  "What  is  the 
difference  between  my  creator, 
Walt,  and  Avicenna  director 
Uma  Patel?" 

Reply:  "Uma  Patel  goes  to 
Rotary,  but  Walt  disnae!" 

John  has  earned  himself  a 
bottle  of  Rotary  malt  whisky, 
courtesy  of  Avicenna. 


armaplu 


Congratulations  to  Rajesh  Amin,  of  Victoria 
Chemist,  Banstead,  who  won  first  prize  in  the 
Stableford  competition  at  the  PharmaPlus 
annual  golf  day.  Fifty  five  members,  sponsors 
and  guests  enjoyed  the  day  at  Hertfordshire 
golf  club  in  excellent  weather  condition 


Centenarians  cut  ribbons 


One  hundred-year-old  customer  Mary 
Stephenson  (pictured  below)  opens  the 
refurbished  Boots  Chemist  in  Egremont, 
Cumbria,  watched  by  staff,  customers  and  joint 
store  managers  Alan  Drysdale  (left)  and 
Dorothy  Pritchet  (right). 

But  Mary  wasn't  the  only  centenarian  in 
Cumbria  honoured  with  cutting  the  ribbon  for 
her  local  community  pharmacy  recently.  Winnie 
Martin  re-opened  Rowlands'  Millom  store  with 
its  youngest  customer,  10-day-old  Rhys  Elliot 
Graham  (accompanied  by  mum  Kerry). 

Pharmacist  and  branch  manager  Rachel 
Street,  who  grew  up  above  the  Millom 
pharmacy,  said:  "Our  customers  are  already 
enjoying  the  benefits  of  our  refit." 


10  ran 


C*D    digital  edition 


Includes:  CPD  on  the  web,  exclusive  interviews,  results  of  the  C+D  IT  survey  and  more. 
Sign  up  at:  www.chemistanddruggist.co.uk/digital 


I  ■ . 


NEW  FOR  2008 

PHARMACY  THROUGH  THE  AGES 

Interact  with  3  pharmacies  from  1910,  1950  and  2020, 

providing  glimpses  of  the  past  and  future  for  pharmacy,  get 
inspiration  about  how  pharmacy  has  developed  and  where 
your  pharmacy  could  be  headed. 


the  nec 


Birmingham 


It's  your  chance  to  make  a  stand  for  pharmacy  at  Europe's  largest  pharmacy 
specific  trade  show,  designed  to  both  keep  you  updated  and  save  you  money: 

Take  advantage  of  low  prices  and  offers,  only  available 
at  the  Pharmacy  Show 

See  the  latest  products  launched  onto  the  market 

Sample  hundreds  of  products,  know  exactly  what 
youVe  giving  your  customers. 

PLUS  prizes  to  win,  free  creche,  celebrity  appearances 
&  more 

REGISTER  FOR  YOUR  FREE  TICKET  AT 


or  call 


make  a  stand  for  pharmacy 


Get  ready  for  people  popping 

in  and  asking  for... 


WMfflj/i. 


NEW  Anti-Friction 
Formula 


LANACANE 


Anti-Chafing  Gel 

On  TV  August! 


LANACANE 

^-Chafing  Gel 


TEVKS  "EVENTS 

CHAFING 


Sorene»fromrubb; 


on  skin  Db'n9  ski" 
nsk,n<  *m  on  clothing 


unique  barrio 

a9a'™  friction 

SILKY  FINISH 

dr,es  on  contact 

NON-GREASY 

9'  prance  free 


Soothing  relief  for  Chafing, 
Sore  and  Rubbed  Skin. 

Relieves  chafing  and  then  prevents 
further  development  of  chafing. 

•  Creates  an  invisible, 
breathable,  silky  smooth  barrier 
to  prevent  rubbing 

•  Fragrance-free,  easily  absorbed 

•  Concentrated  formula 

National  TV  starts 
August  J  1th  in  all  areas 


ILiEVES  AND  PREVENTS  CHAFING. 


www.lanacane.co.uk 


Pharmacyupdate 

distance  learning  for  pharmacists  and  technicians 


in  association  with 


GENUS  PHARMACEUTICALS 


To  give  your  patients  the  maximum  bene 

Update  modular  course  has  been  devised  to  provide  you  with  an  effective  and  enjoyable  way  to  do  this. 

You  can  test  your  increased  understanding  of  topics  covered  in  July's  Pharmacy  Update  by  answering  the  questions  below.  Those  pharmacists 
and  pharmacy  technicians  who  wish  to  register  their  answers  may  phone  our  telephone  marking  service  on  08705  800281  (see  overleaf  for 
details).  Pharmacists  and  technicians  who  register  will  automatically  be  provided  with  a  module  completion  certificate,  which  may  be 
presented  to  primary  care  organisations  and  other  bodies  as  independent  verification  of  the  amount  of  CPP-accredited  continuing  education 
you  have  undertaken,  as  part  of  your  continuing  professional  development. 

The  questions  below  relate  to  modules  carried  in  July's  Pharmacy  Update.  ij 

•  Anxiety  disorders  (module  1444)  -  July  5 

•  Scalp  conditions  (module  1445)  -July  19 

•  Pituitary  disorders  (module  1446)  -  July  26 

Correctly  answering  80  per  cent  of  all  questions  is  sufficient  to  achieve  three  hours'  continuing  education  credit.  Alternatively,  each  module 
can  be  answered  individually,  with  an  80  per  cent  pass  rate  leading  to  the  indicated  units  of  continuing  education  credit. 
Only  tick  the  boxes  which  are  correct  statements  or  answers. 


Anxiety  disorders 

1.  Individuals  with  panic  disorder  have  normal 
outside  of  panic  attacks 

2.  Benzodiazepines  are  recommended  by  Nice 
for  the  treatment  of  panic  disorder 

3.  Clonazepam  is  an  anti-epileptic  licensed 
for  anxiety 

4.  In  the  elderly  the  dose  of  benzodiazepines 
should  be  three-quarters  of  the  normal 
adult  dose 

5.  Sedative  antihistamines  are  a  well- 
evidenced  treatment  for  generalised 
anxiety 

6.  CBT  looks  at  a  patient's  present  difficulties 
rather  than  events  of  the  past 

7.  Identify  which  of  the  following  drugs  are 
not  used  in  the  treatment  of  anxiety: 

a)  Buspirone 

b)  Hydroxyzine 

c)  Alprazolam 

d)  Phenelzine 


P  Module  1445 
Scalp  conditions 

1.  Dandruff  treatments  containing  pyrithione 
zinc  and  selenium  sulphide  act  on  epidermal 
cells  by  loosening  them  from  the  scalp 

2.  Shampoos  containing  salicylic  acid,  coal 
tar  and  mild  detergents  are  much  more 

effective  than  olive  oil  in  treating  cradle  cap     True  J1 

3.  Dandruff  affects  75  to  97  per  cent  of  the 
population  at  some  time  in  their  lives 

4.  Tinea  capitis  should  be  treated  only  with 
prescription  remedies 

5.  Male  pattern  baldness  can  also  cause 
sudden  patchy  hair  loss  on  the  scalp  and 
other  hairy  areas  of  skin 


levels  of  anxiety 

TrueJI  False  JO 

TrueJI  False  JO 

TrueJI  False  JO 

TrueJI  False  JO 

TrueJI  False  JO 

TrueJI  False  JO 


J 
J 
J 
J 


TrueJI  False  JO 


True  J1 


True  J1 


TrueJI  False  JO 


6.  When  treating  male  pattern  baldness 
with  minoxidil  2  per  cent,  visible  reduction  of 
hair  loss  takes  at  least  four  to  six  weeks  and 

growth  of  new  hair  at  least  four  months  True  J1 

7.  Ketoconazole  acts  by: 

a)  Breaking  down  the  yeast  cell  walls 

b)  Interfering  with  the  formation  of  the  yeast  cell 
membrane 

c)  Loosening  the  cement  holding  yeast  cells  together 

d)  Interfering  with  the  nucleus  of  yeast  cells 


(gp  Module  1446 
Pituitary  disorders 

1.  Anorexia,  postural  hypotension,  nausea, 
vomiting  and  diarrhoea  are  all  symptoms 
of  a  deficiency  of  adrenocorticotrophic 
hormone 

2.  If  undergoing  tooth  extraction,  patients  on 
steroid  treatment  for  a  pituitary  condition 
should  increase  their  dose  by  one  and  a  half 
times 

3.  Patients  on  hydrocortisone  for  a  pituitary 
condition  should  use  an  IM  100mg  injection  as 
well  as  their  normal  treatment  if  they  have  a 
high  temperature  or  infection 

4.  Hyperprolactinaemia  symptoms  include 
amenorrhoea  and  reduced  libido 

5.  Excess  oxytocin  secretion  causes  period- 
like cramps  and  diarrhoea  in  females 

6.  The  development  of  secondary  breast  or 
ung  tumours  can  result  in  hypopituitarism 

7.  Which  of  the  following  is  not  secreted  by 
the  anterior  pituitary  gland: 

a)  Prolactin 

b)  Antidiuretic  hormone 

c)  Growth  hormone 

d)  Adrenocorticotrophic  hormone 


False  JO 

J 

J 
J 
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TrueJI  False  JO 


TrueJI  False  JO 


True  J1 
True  J1 
True  J1 
True  J1 


False  JO 
False  JO 
False  JO 
False  JO 
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Please  turn  over  to  find  out  how  to  register  for  telephone  marking 
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WdGETABLE 

made  with  beef  stock 


The  art  of  good  health. 

For  a  full  list  of  ingredients  please  call  us.  GENUS  PHARMACEUTICALS 


www.GenusPharma.com  •  Tel:  01635  568400  •  Fax:  01635  568401  •  Genus  Pharmaceuticals,  Benham  Valence,  Newbury,  Berkshire  RG20  8LU 


PHARMACY  p  a  - :  information  on  registration 

To  register  for  telephone  marking  there  is  an  administration  fee  of  £32.50  (inc.  VAT).  Please  send  your  cheque  (total  £32  50  inc.  VAT),  made  payable  to  CMP  Information 
Ltd,  to  Pharmacy  Projects,  CMP  Information,  Riverbank  House,  Angel  Lane,  Tonbridge,  Kent  TN9  1SE.  On  receipt  of  your  cheque,  you  will  be  issued  with  a  personal 
identification  number  (PIN)  valid  for  all  CPP-accredited  Pharmacy  Update  Modules  carried  in  C+D  in  2008. 

To  use  the  telephone  marking  service  you  will  need  access  to  a  touch  tone  telephone.  The  service  is  interactive  -  listen  to  the  instructions  and  press  buttons  1  to  4  to 
indicate  your  answer.  Please  note  calls  are  charged  at  standard  national  rates,  NOT  premium  rates. 

Module  completion  letters  will  be  sent  to  registered  pharmacists  and  technicians  twice  a  year,  indicating  which  Update  Modules  have  been  undertaken  in  each  half  year. 
Letters  will  be  dispatched  in  August  2008  and  February  2009.  The  number  of  hours  of  accredited  continuing  education  per  month  will  vary,  but  over  the  year  will  be  a 
minimum  of  30  hours. 

Accredited  Pharmacy  Update  Modules  and  MCQs  are  available  on  the  C+D  website,  www.chemistanddruggist.co.uk 

These  three  distance  learning  Modules,  consisting  of  three  articles  and  this  question  paper,  have  been  registered  with  the  College  of  Pharmacy  Practice  as  each  providing 
one  unit  of  postgraduate  education  towards  the  College's  continuing  education  requirement  C+D  Pharmacy  Update  Modules  are,  where  indicated,  accredited  by  the 
College  of  Pharmacy  Practice. 
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Jointace, 

This  Supplement  updates  the  latest  Chemist  &  Druggist  Monthly  Price  List.  It  provides  a  list  of  amendments  for  this  week 
only.  This  supplement  should  not  he  discarded  until  reeeipt  of  the  next  monthly  price  list.  Trade  prices  are  per  unit  unless 
otherwise  stated. 

Italic  figure  (0. 14)  is  the  manufacturers  recommended  price.  Light  upright  (0. 14)  is  a  suggested  guide,  a  =  price  advanced. 
r=  price  reduced.  •=  new  entry,  d  =  deleted,  c  =  change  or  correction,  i  =  insert.  Two  simple  rules  for  price  checking. 
1.  Look  under 'This  Week's  changes'.    If  price  is  not  listed.  2.  Refer  to  the  last  main  price  list.  Price  is  latest  notified. 


This  week's  changes  to  the  August  Price  List. 


PIP  code 

Trade 

\  \  1 

Retail 

PIP  code 

Trade 

\  X 

Retail 

4711  (Yardlcy  London) 

white  ventilated             2  AMII5IIW 

314-6339 

7  14(12 

S 

II 99 

aftershave 

lllllml 

227-1807 

3.40 

S 

6.00 

d 

AMMONAPS  (Swedish  Orphan  Inl  1 

hod\  loiion 

200ml 

223-9994 

255 

S 

4  511 

.1 

Uhslnbulors  Mouanlnl 

500ml 

309-3028 

1  511 

s 

7.95 

d 

(sodium  phenylbutyrate) 

hotly  spray 

II 11  lull 

239-9541 

1  "II 

s 

2.99 

d 

granules  940mg/g 

266g 

'68  1  1  'd 

860.00 

s 

PI  IM 

i 

body  sprit/ 

150ml 

309-3135 

3  38 

s 

5  95 

d 

fableis  500mg 

250 

268-1  1114 

491  00 

S 

l'(  IM 

i 

cologne 

I  

280-2767 

4.54 

s 

8  00  si 

d 

ATKINSONS  (Yardley  London) 

Sllllll 

045-7341 

5  11 

s 

0  Ml  si 

d 

Ebano  &  Ebano 

100ml 

000-1065 

794 

s 

14.00  si 

d 

aftershave 

lllllml 

266-7681 

9  04 

s 

171)1) 

il 

200ml 

000-1057 

15  on 

s 

27  50  si 

d 

atlershave  halm 

lllllml 

266-7715 

7  98 

S 

151)1) 

d 

400ml 

(147-0671 

23  83 

s 

42  III)  si 

d 

fragrance  spray 

lllllml 

266-7673 

10.64 

s 

211 1)11 

.1 

800ml 

(147-9071 

39.15 

s 

M  00  si 

d 

toning  body  wash 

2110ml 

266-7699 

5  .32 

s 

III  nil 

d 

cream  soap 

lOOg 

224-0000 

1.42 

s 

2  50 

d 

deodorant 

3  x  lOOg 

263-6413 

3.94 

s 

6.95 

d 

slick 

75ml 

304-4633 

4  26 

s 

S  III) 

,1 

deodorant  roll-on 

50ml 

227-1773 

2  11 

s 

4  25 

d 

,  vapo 

lllllml 

266-77117 

426 

s 

HOI) 

d 

deodorant  spray 

150ml 

208-1602 

2.55 

s 

4  50 

d 

/  Coloniali 

deodorant  stick 

75ml 

309-3044 

3.12 

s 

5.50 

aromatic  bath  cream 

shower  gel 

200ml 

208-1594 

2.55 

s 

4  51) 

d 

mirra  &  mirra 

500ml 

291-0958 

8.51 

s 

16.00 

il 

500ml 

309-3036 

4.50 

s 

7.95 

d 

aromatic  body  lotion 

talcum  powder 

200g 

283-3978 

3.69 

s 

6.50 

mirra  &  mirra 

150ml 

291-0966 

5.85 

s 

hud 

d 

tissue  pack 

10 

085-7490 

1.42 

s 

2.511 

.1 

250ml 

291-2491 

8.24 

s 

1 5  50 

il 

cologne 

aromatic  bodycare  water 

reftllable  spray 

30ml 

085-7565 

5.11 

s 

1 00  si 

d 

ol  japanese  vu/u 

150ml 

291-1014 

6.91 

s 

13  Ml 

d 

90ml 

085-7573 

8.48 

s 

14.95  sl 

il 

aromatic  deodorant  vapo 

stick 

20ml 

292-2078 

2.55 

s 

4.50  sl 

d 

mirra  &  mirra 

100ml 

291-0982 

4  26 

s 

8  Ml 

d 

watch  bottle 

25ml 

045-7358 

2.84 

s 

5.00  si 

,1 

aromatic  effervescent  haih  tablets 

Ice 

mirra  A;  mirra 

Id 

201 -oooo 

6  9| 

s 

l<  mi 

,1 

dab-on 

40ml 

227-1799 

2.70 

s 

4.75 

,1 

aromatic  fragrance 

shower  gel 

200ml 

260-6960 

2  70 

s 

4.75 

d 

mirra  &  mirra 

125ml 

291-0941 

14  6.1 

s 

27  511 

d 

stick 

20ml 

289-3352 

2.55 

s 

4  51) 

.1 

ol  guajaco  wood 

51  

266-7442 

9  04 

s 

17  III) 

d 

eau  de  cologne 

1011ml 

266-7459 

12  23 

s 

23  Ml 

d 

splash 

50ml 

260-691] 

5  39 

s 

950 

d 

aromatic  shower  cream 

lllllml 

260-6903 

8.51 

s 

15.00 

,1 

nnrra  &  mirra 

250ml 

291-0974 

5.85 

s 

lino 

d 

AIROGYM  (Airogym) 

aromatic  soap 

inflatable  exercise  cushion 

286-6382 

8.99 

s 

II  75 

i 

Indian  sesame 

|50g 

304-4185 

2.10 

s 

i  95 

d 

\l  OE  DEN1  Klptima  Health  &  Nutrition! 

with  illipe  butler 

I5llg 

222-7171 

372 

s 

'Ml 

d 

toothpaste 

aromatic  talcum  powder 

whitening+silica  with  mint 

100ml 

272-90112 

11.88(6) 

s 

1.49 

mirra  8^  mirra 

lOOg 

291-2509 

5  85 

s 

mm 

d 

\l  OE  PI  RA  (Optima  Health  &  Nutrition) 

chinese  leg  &  loot  massage 

juice 

with  sophora  japonica 

lllllml 

246-0392 

6.91 

s 

13  Ml 

.! 

papava  &  noni  juice 

5011ml 

229-4890 

3.97 

s 

6W 

cleansing  hair  lotion 

ALTOIDSrWrigley) 

with  japanese  silk  proteins 

200ml 

291-0925 

5.85 

s 

II  Ml 

.1 

strong  minis  41285  010-0248 

50 

7  23(12 

)  s 

1)  99 

deep  massage  body  cream 

c 

with  myrrh 

200ml 

222-7205 

14  63 

s 

27.50 

d 

AMIGO  (EMT  Healthcare) 

400ml 

266-7467 

22.87 

s 

43  DO 

d 

soothers 

deodoranl  milk 

elp  your  c 

withNICORE 

icotirx 


For  every  ciga 


dlcation:  Nicotine  replacement  as  an  aid  to  sm 
rther  information  on  side  effects,  precautions  and  contraindica 
nformation  is  available  from  McNeil  Produc 
denhead,  Berkshire,  SL6  3UG.  Date  of 
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with  hibiscus 
deodorant  stick 

with  oubaku  extract 
effervescent  bath  tablets 

with  ginseng 
energizing  bath  creani 

with  olibanum 
facial  &  shaving  balm 

of  mango  kernel  oil 
invigorating  shower  creme 

with  rhubarb 
refreshing  bath 

with  starch  &  green  tea 
relaxing  bath  cream 

with  bamboo  extract 

relaxing  foot  bath 

with  magnolia  buds 
revitalizing  hair  mask 

with  cinchona  bark 
revitalizing  thermal  bath 

with  ginkgo  biloba 

shaving  cream 
with  mango  oil 
with  mango  oil 
refill 

smoothing  body  lotion 

with  yozo 
softening  aftershave  solution 

with  hamamelis  extract 
softening  bath  oil 

with  kaiite  extract 
strengthening  shower  creme 

with  hibiscus 

velveting  hand  cream 

with  rice  bran  oil 
/  Coloniali  Rice 

body  scrub  treatment 

moisturising  shower  treatment 

nourishing  hand  treatment 

regenerative  bath  treatment 

relax  bath  treatment 
body  scrub  treatment 

refill 

moisturising  body  cream  for 
supple  skin 
supple  skin 
refill 

moisturising  shower  treatment 
refill 

nourishing  hand  treatment 
refill 

regenerative  bath  treatment 
refill 

relax  bath  treatment 
refill 

Segreti  Mediterranei 

anti-fatigue  leg  &  foot  gel 
anti-wrinkle  day  cream 
anti-wnnkle  night  cream 
body  tonic  water 
cleansing  milk 
elasticizing  body  cream 
energizing  shower  foam 
facial  cleansing  mousse 
gentle  body  water 
invigorating  shower  foam 
moisturising  facial  lotion 
refreshing  body  lotion 
refreshing  deodorant 
remineralizing  facial  tonic 
silky  bath  foam 
soothing  hand  cream 

almond  range 
deep  moisturising  body  cream 
elasticising  dry  body  oil 
emollient  body  lotion 
silky  bath  foam 
velvety  shower  gel 

deep  moisturising 
body  cream 

moisturising  anti-stress 
face  cream 
AYUCARE  (NVS) 

extract  arjuna  veg  caps 
extract  ashwagandha  veg  caps 
extract  gotu  kola  veg  caps 
extract  kulkin  veg  caps 
extract  neem  veg  caps 
extract  shatavari  veg  caps 
extract  tnphala  caps 
extract  tulsi  veg  caps 
extract  turmeric  veg  caps 
neem  all  purpose  oil 
neem  face  wash 
neem  moisturising  cream 
neem  moisturising  lotion 
neem  shampoo 
neem  soap 
neem  toothpaste 

massage  oil 


IDOml  241-102: 


75ml  239-1852 


250ml  201-2475 


lOOnil  230-0739 


250ml  291-2481 


250g  222-7 189 


250ml 
5110ml 


222-7122 
222-7130 


100ml  239-1886 

125ml  239-1902 

250ml  222-7148 

500ml  222-7155 

lOOg  291-0933 

lOOg  3044617 

200ml  304-5010 

50ml  222-7072 

250ml  222-7163 

250ml  222-7213 

500ml  246-0400 

100ml  230-0747 

200ml  304-4930 

500ml  304-4757 

200ml  304-5002 

500ml  304-4815 

400ml  304-4831 

200ml  3044955 

200ml  304-4914 

200ml  304-49116 

500ml  3044765 

200ml  3044971 


400ml  104-4872 


200ml 


125ml 
250ml 
200ml 
250ml 


298-6529 
3044468 
104-44X4 
298-6578 
298-6479 
298-6495 
298-6537 
150ml  298-6461 
125ml  298-6560 
250ml  298-6545 
304-4435 
250ml  298-6503 
75ml  298-6586 
250ml  298-6487 
500ml  298-6552 
lOOml  298-6511 

200ml  314-7998 

150ml  314-7980 

250ml  314-7972 

500ml  314-80114 

250ml  314-8012 

200ml  304-4419 

100ml  298-6453 

60  323-5090 

60  323-5108 

60  323-5116 

60  323-5124 

60  323-5132 

60  323-5165 

60  323-5140 

60  323-5157 

60  323-5173 

150ml  323-5355 

50ml  340-0967 

50ml  323-5363 

150ml  340-0975 

150ml  323-5371 

lOOg  323-5330 

100ml  323-5348 
150ml 


oling  323-5314,  relaxing  323-5298.  warming  323-5306 
massage  oil 

mahanarayan  150ml  323-5322 

traditional  ayurvedic  herbal  tea  15 

cool  &  fresh  323-5066,  relating  323-50X2 

winter  care  323-5074 

digestive  340-1452 
B-D(BD) 
Micro-fine+ 

single  use  insulin  syringe 

10  0  3ml  30G  230-4533 
10  0.5ml  29C  037-7614 
10  0.5ml  30G  230-4509 
10  1ml  290  037-7606 
10  1ml  302-1607 
(  VAT  e Kempt  for  registered  diabetics  wlien  presenting  a  GP 

lancets  100  0.20mm/33G  309-9645 

Safe  Clip 

needle  clipper  002-9116 
BECONASE  ALLERGY  (GlaxoSmithKline  Consumer) 
Effective  August  4 

nasal  spray  lOOdoses  205-0318 

1 80  doses  214-9839 
BECONASE  HAYFEVER  (GlaxoSmithKline  Consumer) 
f  beclometasone  0. 05% I 
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s 

27.50 

12.77 

s 
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8.51 

s 

16.00 

7  71 

s 

14.50 

8.51 

s 

li,  1111 

8.51 

s 

16.00 

6.89 

s 

12.95 

5.82 

s 

10.95 

5.82 

s 

10.95 

6.89 

s 

12.95 

4.76 

s 

8.95 

7.95 

s 

14.95 

4.76 

s 

8.95 

3.70 

s 

1, 95 

6.89 

s 

12.95 

4.76 

s 

8.95 

5  79 

g 

9  95 

6J6 

s 

11.95 

3.16 

s 

5.95 

4.76 

s 

8.95 

6.89 

s 

12.95 

4.76 

s 

s  95 

7.95 

s 

14.95 

6  89 

g 

12  95 

6.36 

s 

11.95 

7  95 

g 

14  91 

4.76 

s 

8.95 

7.95 

s 

14.95 

5.29 

s 

9.95 

4.79 

s 

8.99 

4.61 

s 

8.65 

3.95 

s 

7.40 

4.79 

s 

8.99 

3.95 

s 

7.40 

3.95 

s 

7.40 

3.95 

s 

7.40 

3.95 

s 

7.40 

3.95 

s 

7.40 

3.29 

s 

5.85 

1.50 

s 

2.65 

2.99 

s 

5.30 

2.99 

s 

5.30 

1  65 

s 

2.95 

0.79 

s 

1.40 

1.39 

s 

2.49 

2  39 

s 

4.19 

2.99 

s 

5.25 

1.31 

s 

2.29 

1.35 

s 

s 

L30 

s 

1.41 

s 

1  29 

s 

letter) 

3  16 

s 

... 

1.32 

s 

22.07(6) 

s 

6.19 

33.23(6) 

s 

9.29 

Effective  August  4 
nasal  spray 

for  adults  lOOdoses  292-1062       22.07(6)    S     6.19  gsl 

BEECHAMS  ALL-IN-ONE  (GlaxoSmithKline  Consumer) 

(guaifenesin  lOOmg.  paracetamol  250mg,  phenylephrine  5mg) 
Effective  August  1 

tablets 

non-drowsy  24  330-9044       17  52(6)    S    4  49  e 

BOURJOlStBourjots) 
nail  polish 

solaque  10ml  ...        S  4.95 

rouge  casino  334-2755.  violine  interdtte  334-2763 
dangerous  rouije  334-2771,  noir  de  chine  334-2789 
BRAUN  (Kaz  Consumer) 
blood  pressure  monitors 
sensorcontrol  easycltck  BP3560  332-7517         ..,  S 

vitafscan  plus  wrist  BPI750  .332-7509         ...  S 

BRUNEL  (Brunei  Pharma) 
aspnn 
enteric  coated 
tablets 
(aspirin  75rng) 
extra  power 
caplets 


28  EAIIOOI  330-9333 


16  ARI001  330-9317 


lv  w 
29  99 


(aspirin  300ing,  caffeine  45mg.  paracetamol  200mg) 
heartburn  &  indigestion 
liquid  HB(H)OI-200ml  330-9341 

(cah  mm  carbonate  80mg.  sodium  alginate  250mg 
sodium  bicarbonate  133.5mg} 
tbuprofen 

caplets  16  IB4002  330-9390 

(ibuprofen  200mg) 
tablets  16  IB3O03  330-9382 

(ibuprofen  200mg] 
maximum  flu  strength 
caplets  16  CC700I  330-9325  8 

(caffeine  25rng,  paracetamol  SOOmg,  phenylephrine  6mgi 
hot  lemon  powders 
sachets  10  HLI053  130-9358  7 

(paracetamol  lOOmg.  phenylephrine  lOmgi 
paracetamol 


caplets  16  PBS004  330-9424 

(paracetamol  500mg) 

capsules  16  PCO007  330-9309 

(paracetamol  500mg} 

tablets  16  PB5010  330-9416 

(paracetamol  500mg) 
extra  strength 

tablets  16  PB3005  330-9408 

BUTTERCUP  (Chefaro) 
(ipecacuanha  13  9mg.  glucose  5  5mg.  menthol  I  2mg) 
syrup 

child  100ml  243-8208 

CINDY  CRAWFORD  ( Yardley  London) 

body  lotion  200ml  298-6164 

deo  aerosol  150ml  298-6198 

eau  de  toilette  30ml  298-6131 

50ml  298-6149 

shower  gel  200ml  298-6172 

CINDY  CRAWFORD  FEMININE  (Yardley  London) 


7  20(12)  S 

1 49(1 2)  S 

7  20(6)  S 

2.40(12)  S 

2  40(12)  S 

29(12)  S 

53(6)  S 

75(12)  S 

15(12)  S 

68(12)  S 


1.99  GSL 
0.89  GSL 
2.49  gsl 

0.69  GSL 
0.69  GSL 

1.99  GSL 

2.29  gsl 

0.49  GSL 
0.85  GSL 
0.35  GSL 


3.49(12)  S     0.85  gsl 


body  lotion 
deo  spray 
eau  de  toilette 


200ml  309-1077 

150ml  309-3093 

30ml  309-3051 

50ml  309-3069 

200ml  309-1085 


300ml  339-5015 


lOOg  224-6841 


60  .3.35-6227     20.3.00  S 
60  .335-624.3     203.00  S 
S 


10  36728  276-8307 


326-5634 


shower  gel 
COVONIA  (Thornton  &  Ross) 
(glycerol  1.36g/5ml) 
cough  linctus 
dry  &  tickly 
DEEP  RELIEF  (Menlholalum) 
(ibuprofen  5%  w/w) 
gel 

DIACOM1T  (Alan  Pharmsl 

(stiripentol  250mg) 
Effective  August  I 
capsules 
powder  for  oral  suspension 
sachets 
DOUBLEMINT  (Wngley) 

chewing  gum  stick 
DR  BROWNS  (Central  Medical  Supplies 
microwave  steriliser  +  2  bottles 
cooler  bags  6 
black  333-0735 
red  338-8790.  blue  338-8808 
DR  BROWNS  NATURAL  FLOW  (Central  Medical  Supplies) 
feeding  bottle 
wide  neck 


teats 
level  1  wide  neck 
level  2  wide  neck 
level  3  wide  neck 
level  4  wide  neck 
Y  cut  wide  neck 
premmie 
triple  pack 
ECHINAID  (Optima  Health  &  Nutrition) 
echinacea  hot  drink 
hi  strength  blackcurrant/apple 
EMAMI  (NVS) 
gold  24  range 


10.83(6) 

s 

2.79  gsl 

IS! 

S 

6.95 

3.28 

S 

5.95 

8.24 

S 

U  95 

1090 

s 

19  95 

3.28 

s 

5.95 

5.32 

s 

10.00 

5.32 

s 

mini 

9  31 

S 

17.50 

12.23 

S 

23.00 

5.32 

S 

10.00 

21.19(6) 

s 

6.15  GSL 

5.99 

S 

9.99  p 

POM 

n  im 


16(4)  S 
04(6)  S 


27.99 
14  99 


120ml 

322-7048 

41.76(12) 

S 

5.45 

240ml 

322-7022 

43  32(12) 

S 

5.65 

2  240ml 

.322-7030 

82  68(12) 

s 

10.80 

2 

.322-7014 

18.72(12) 

s 

2.45 

2 

322-7063 

18.72(12) 

s 

2  45 

2 

322-7071 

18.72(12) 

s 

2  45 

2 

338-8816 

18.72(12) 

s 

2.45 

2 

322-7055 

18.72(12) 

s 

2  45 

3 

328-6879 

25.28(12) 

s 

3.59 

anti-ageing  gel 

50ml 

323-5264 

7.19 

s 

12  79 

clear  marks  cream 

50ml 

340-0983 

4.19 

S 

7.49 

deep  pore  cleansing  milk 

150ml 

323-5199 

3.59 

s 

6.39 

face  scrub  walnut 

50ml 

323-5256 

3.59 

s 

6.39 

face  wash 

50ml 

323-5249 

3.59 

s 

1,  0/ 

night  cream 

50ml 

323-5272 

5.39 

s 

9.59 

nourishing  cream 

50ml 

340-1460 

3.03 

S 

5.39 

skin  toner 

150ml 

.323-5181 

3.59 

S 

6.39 

soap 

lOOg 

323-5280 

1  21) 

S 

2.15 

under  eye  cream 

15gm 

340-0991 

-1  19 

S 

7.49 

hand  &  body  lotion 

dry  skin 

150ml 

323-5207 

3.59 

s 

6.39 

extra  dry  skin 

150ml 

323-5231 

3.59 

s 

6.39 

normal  skin 

150ml 

323-5223 

3.59 

s 

6.39 

oily  skin 

150ml 

323-5215 

3.59 

S 

6.39 

ENFAM1L  O-LAC  WITH  LIPIL  (Mead  lohnson  Nutnttonals 

speciality  infant  formula  400g  2414605        3.86       E    4.67  bs 

EPADERM  (Molnlycke  Health  Care) 

emollient  1kg  339-4822       2068(6)  S 

EXTRA  (Wngley) 

spearmint  mints  roll  pac        16  43712  340-0959         ...        S  0.29 
sugar-free  chewing  gum 

blister  pack  10  ...         S  0.39 

polar  ice  43055  337- 1085 
sugar-free  pellets 


Supplement  to  Chemist  &  Druggist    1)2  August  2(NM 


I'll'u.ile   t  rade     \  \l  Retail 


PIP  code     Trade    VAT  Ret... I 


chewinggum  10 
ice  3971$  314-7790.  cool  breeze  36X39  279-8247 
peppermint  00978  047-6598,  spearmint  1)1384  214-5555 
chewing  gum 
peppermint  25  3901)8  326-4892 

EXTRA  FUSION  (Wrigley) 
sugar  tree 

chewing  gum  9 

spearmint/melon  42209  328-5913 
liquid  filled  chewing  gum 
blister  pack 


hlack  hulyl 

latex 
while 
rubber  night  hags 
white 


WF20522T -22mm  023-2926 
WF2II338B -38mm  023-2512 
WF20I38S -38mm  021-1861) 


40  74 
28  23 
28  23 


oranve/num^o  42394  315-7351,  strawberry/pea, 
FELDENE  P  (Pfizer) 

{piroxicam  5mg\ 
Effective  August  4 

gel  30g  238-8973 

FERRIPROX  (Swedish  Orphan  Int.) 
(distributors  Movianto) 
(deferiprme  500mg) 
tablets 

film-coaled  100  275-0461 

FORTISIP  EXTRA  (Nutricia  Clinical  Care) 
feeding  supplemenl 
starter  pack 
FRKSUBIN(Fiesemus  Kabi) 
Energy 
bottle 
Original 
bottle 
Original  Fibre 
bottle 

FRESUBIN  HP  ENERCY  (Fresemus  Kabi) 
high  protein  teed 

500ml  010-5643 


h  42397  315-7310 


14  80(6)     S     4  39l 


WF21138X-38mm  210-2564  32.01  S 
WF2I  l44S-44mm  210-2572  32.01  S 
WF21  l5IP-5lmm  210-2580       32.01  S 

incontinence  range 
replacement  sheaths  tor  10  08  S 

WPI 13  WSI6222H  22mm  340-1171.  WPI 13  WSI6225H  25mm  U0-1I89 
Win  13  WS16229R  29mm  340- 1197.  WPI  I  i  WSI62 12E  32mm  340-1205 


(»  !h 


S 


1  4N 

5.51(10) 


4  200ml  339-5308 


500ml 

238-4607 

3.80 

Z 

5.70  bs 

.1 

500ml 

225-6139 

3.08 

z 

4.62  bs 

d 

500ml 

205-0300 

3.48 

z 

.5.22  bs 

.1 

4(1 .39 


h  IS 


I ;  88 


S 


s 


s 


367 


36  331-3194 


icolate  331-3145,  strawberry 
3 


35  82 
0.99 
31-3137 
0.99 


6.74 
3.48 


I 


7/64 
1.99 


L  1.99 


32  20(6)    S     8  99 


bottle 
FUSION  (NVS) 
flavoured  condoms 
combo  pack 
dotted 

banana  331-3152, 
plain 

banana  331-3186,  dm  olate  331-3178.  strawberry  331-3160 
GLUCOJECT  (A  Mcnanni  Diagnostics) 

lancets  no-dol  200  30g  340-0132 

100  30g  340-0140 
HAWAIIAN  TROPIC (Energizer Group) 
suncare  t)8 
body  butter  200ml 
coconut  302-2324.  lime  335-3356 
HEALTH  PERCEPTION  t  Health  Perception) 
topical  glucosamine 
gel  patch  10  10cm  x  7cm  339-9201 

HEALTH  SUPPORT  (Carolon) 
multi  laver  stocking  system 
Class  II 

knee  regular  19.88 

beige  A  340-0256,  beige  B  340-0264,  beige  C  340-0272.  beige  D  340  0280 

beige  E  340-0298.  beige  F  340-0306.  beige  G  340-0314 
knee  short  19  88       S  26.50 

beige  A  340-0181,  beige  B  340-0199.  beige  C  340-0207.  beige  D  340-0215 

beige  E  340-0223.  beige  F  340-0231.  beige  G  340-0249 
sock  regular  19  88        S     26  50 

black  A  340-0371.  black  B  340-0389.  black  C  340-0397.  black  D  340-0405 

black  E  340-04 1 3 

sock  short  19  88       S    26  50 

black  A  340-0322.  black  B  340-0330.  black  C  340-0348.  black  D  340-0355 
black  E  340-0363 
Class  111 


13  74(6)  S 


■1  57 


7.99 


S  26.50 


replacement  sheaths  tor 

WPI45&  WPI5I  WS 1 682 5 J  25mm  340- 1247 

WPI45&  WPI5I  WSI6829S  29mm  340-1254 
sheaths 

replacement  sheaths 

10  WSI6001J  340-1148 

kidney  seals 

WJ2505IT  small  211-0781.  WJ25075J  large  211-0815 
Mitcham  range 
adhesive  10 
maxi  WHII925G  25mm  210-4321.  standard  WHIII38G  38mm  210-4412 
standard  WHII I25W  25mm  210-4396 
non-adhesive 
with  fitted  foam  pads  WHOI225U  25mm  210-4420 
with  fitted  foam  pads  WH0I232R  32mm  210-4438 
with  fitted  foam  pads  WHOI238E  38mm  210-4446 
non-adhesive  10 
maxi  WH00925U  25mm  210-4297.  maxi  WH009.18E  38mm  210-4313 
mint  WH00525C  25mm  210-4271.  mini  WH00532Y  32mm  210-4289 
standard  WHW2IVU  19mm  210-4230.  standard  WH00225P  25mm  210-4248 
standard  WH00232L  32mm  210-4255.  standard  WH00238Y  38mm  210  426  i 
JOHNSON'S  (Johnson  &  Johnson) 
Effective  August  I 
eye  make-up  remover 
3  in  I  100ml  339-8831 

JUICY  FRUIT  (Wrigley) 

chewing  gum  stick  10  36730  276-8315 

JUST  WHOLEFOODS  (Just  Wholefoods) 
Effective  August  I 
organic  mixes 
gelatine-free  (rooty  fruits  lOOg  339-8625 

KINGFISHER  (Kingfisher  Natural  Toothpaste) 
(distributors  David  Hart  (Santo)) 
natural  toothpaste  100ml 
mint  322-2189.  aloe/tea  tree/fennel  fluoride  tree  322-6248 
mint  fluoride  free  322-2197,  aloe/tea  tree/mint  fluoride  free  122-2205 
baking  soda  322-6230.  fennel  319-9635.  fennel  fluoride  free  319-9643 
L'OREAL  (L'Oreal) 
Dermo  Expertise 
age  reperfect 

fluid  AAS  day  cream  50ml  340-0637  ...  S 

Recital  Preference 
Les  Ambres  ...  S 

kenxa  281-3087.  havana  281-3095 
permanent  hair  colour  S 
avoca  320-4450.  bergen  096-6820.  Berlin  327-9692.  brasilia  096-67% 
tuscany  6.23  272-99t)3.  California  085-3846.  caprl  096-6770 
Castile  327-9676.  t  hampagnt  098-1217.  connemura  320-4468 
Caracas  4.15  272-9887.  florida  096-6762.  Helsinki  1196-6754 
madras  281-3061,  mocha  272-9895,  naples  096-6747,  nordic  303-6209 
osb  096-6739,  palma  096-6713.  mum  096-6705,  si  andinavia  096-667/ 
tahiti  326-8349,  ultra  violet  brown  302-1730 
ultra  violet  dud  red  302-1 722.  ultra  violet  blai  I  302- 1 748 
viking  096-6630,  Virginia  096-6622 
LAURA  PAIGE  (Bradgate  Products] 


S     0  33 


5.27(8)    S     /  29 


21  12)  S  2.79 


15  96 


9  45 


knee  regular 

19,88       S  2650 

glitter  wand 

340-1965 

1  II) 

S 

1.99 

beige  A  340-0652.  beige  B  340-0660. 

beige  C  340-0678,  beige  D  340-0686 

■  eyeshadow 

beige  E  340-0694.  beige  F  340-0702. 

beige  G  340-0710 

•  shimmer 

340-1932 

III) 

S 

1.99 

knee  short 

19.88       S  26.50 

LEGACY  (Yardley  London) 

beige  A  340-0579  beige  B  340-0587. 

beige  C  340-0595,  beige  D  340-0603 

•  aftershave 

50ml 

292-1526 

5.65 

s 

9.95 

beige  E  340-0611.  beige  F  340-0629. 

beige  G  340-0645 

100ml 

292-1534 

7.35 

s 

12  95 

sock  regular 

19.88       S  26,50 

cologne 

KlOml 

292-1542 

7  !5 

s 

1295 

black  A  340-0801.  black  B  340-0819. 

War*  C  340-0835.  black  D  340-0843 

•  deodorant 

150ml 

292-1559 

2.24 

s 

).9j 

black  E  340-0868 

I, \  (  LEAR  COMBAVVAY  (Chefaro) 

sock  short 

19,88       S    26  50 

head  lice  removal  kit 

HHlinl 

339-6918 

35  71(6) 

s 

9  99 

Mm  L  A  340-0728,  black  B  340-0736,  black  C  340-0751,  black  D 140-0777 

black  E  340-0793 
HEALTHAID  (HealthAid) 
c  osmetic  s  &  toiletries 


MAX  FACTOR  (Procter  &  Gamble(HB&C)) 
Face  make-up 
foundation 
natural  minerals 


hvdolysed  collagen 

i  rcamv  ivory  40  10  g  340-1023.  warm  almond  45  lit 

g  340-1031 

tablets 

60 

S40 

1478 

11.40 

S 

/yog 

golden  75  lOg  340-1049.  natural  70  log  340-1056 

lifestyle  range 

MEDIBEE  (Optima  Health  &  Nutrition) 

eeladrin 

manuka  honey 

tablets  550mg 

60 

340- 

1 486 

9.12 

S 

15.99 

 I  15+                              25(lg  340-1817 

11  62 

S 

15  4V 

supplements 

MEN-U  (U-lnternational) 

hyall  lie  lu  id 

creative  styling  gel                  75ml  292-5006 

4.14 

5 

6  95 

tablets 

30  07321 

340- 

1510 

4.56 

s 

7.99 

facial  moislunser  lilt                 75ml  292-49t>7 

5  33 

S 

8.95 

passiflora  extract 

grooming  wax                        75ml  292-5014 

4.14 

s 

6  95 

tablets  lOOOmg 

30  07371 

340- 

1528 

3.99 

s 

6.99 

healthy  facial  wash                  75ml  292-4959 

3.25 

s 

5.45 

rosehip  +  vitamin  C 

shave  creme                          75ml  292-4942 

4.74 

s 

7.95 

tablets  S000mg/60mg 

60  07380 

340- 

1502 

4.56 

S 

7  99 

shower  gel                           75ml  292-4975 

2  95 

s 

4  95 

serrapeptase 

conditioner 

tablets  hO.OOOiu 

30  05627 

340- 

1536 

3.99 

s 

6.99 

ultra  concentrate  75ml 

4.14 

s 

6.95 

vitamin  D  supplements 

moisturising  292-5022.  silky  leave-in  292-5030 

vitamin  D 

shampoo  75ml 

3.54 

s 

5.95 

tablets  500iu 

60  00915 

340- 

1494 

3.42 

s 

5.99 

healthy  hair  &  scalp  292-4983.  moisture  retention  292-499/ 

HIMALAYAN  ORhFN  TLA  (NVS) 

MEPILEX  (Molnlycke  Health  Care) 

white  tea  sachets 

25 

317- 

1048 

3.25 

z 

4  49 

a 

Effet  live  August  1 

lea 

25  sachets 

1.70 

z 

2  29 

Safetac 

cinnamon  257-1 184.  ginger  287-1200.  jasmine 

287-1 176.1 

emon 

287-1150 

soft  silicone  dressing           lllxllcm  339-1109 

12  65(5) 

s 

...  DT 

mint  287-1168.  original  283-2608 

11  x  20cm  339-1091 

20  90(5) 

s 

...  DT 

HUSK  (Savant  Distribution) 

15  x  16cm  339-1083 

22.95(5) 

s 

..  DT 

ispaghula  husk 

200g 

340-1668 

4.53 

s 

7.95 

20  x  21cm  339-1034 

34  65(5) 

s 

...  DT 

J  ADE-EURO-MED  (Jade 

-Euro-Med) 

MEPILEX  BORDER  (Molnlycke  Health  Care) 

Chailey  urinals  spares 
child  •  un  ed  top  WS20022R  22mm  340-0454 
adult  curved  top  WS20222A  22mm  340-0447 
adult  i  linn/  lop  WS20225G  25mm  340-0439 

Chiron  lange 
appliances 

mark  I  set  WEOOI38W  022-8114 

mark  3  set  WE00738X  022-8437 

double  sided  plasters 
square  90mm 

WJ0I019N-I9mm  opening  004-9395 
WJ01035L-35mm  opening  055-6373 
square  125mm 

WJ()12l9W-19mm opening  004-9411 
WJOI235U-35mm  opening  055-6068 
doublesided  adhesive  disc 

90mm  diameter  WJ00532V  32mm  210-4685 
90mm  diametei  WJ00538J  38mm  210-4693 
75mm  diameter  WJ002I9R  19mm  210-4644 
75mm  diameter  WJ00225L  25mm  210-4677 
Urostomy  bags 
rubber  day  hags 


79  05 
79  05 


Effective  August  I 
Safetac 
sot!  silicone  dressing 


MET-RX  (US  Nutrition) 
micronised  creatine 


7  x  7.5cm  339-0986 

10  x  12.5cm  339-0978 

15  x  17  5cm  339-0952 

17  x  20cm  339-0945 


6  55(5) 
13  75(5) 
22  30(5) 
28  91H5I 


7  06(10) 
7.06(10) 

8  94(10) 
s  94  HI) 

5.20(10) 


meal  replacement  powders 


400g  277-5542  12048(12) 
lOOOg  296-5887  241.08(12) 
20  sachets  180.84(6) 
winery  pai  k  277-5286.  vanilla  277-5252.  berry  blau  277-5278 
meal  replacement  powders        60  sachets  80.39 

vanilla  277-5302.  extreme  chocolate  277-5310 
protein  plus  32oz  140  64(6) 

vanilla  butter  t  ream  277-5328.  strawberry  &  cream  277-5336 
milk  chocolate  277-5344 
ready-to-drink  330ml  15  99(12) 

chot  olate  293-5146.  vanilla  293-5153.  strawberry  293-5161 
supreme  whey  21bs  64  28(4) 

vanilla  320-7081.  strawberry  320-7099.  dun  olate  320-7107 
supreme  whey  51bs  60.28(2) 

vanilla  320-7115.  strawberry  320-7123,  chocolate  320-7131 


14  -c. 

29  99 
44  99 


4 
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PIP  code  Trade    VAT  Retail 

MISS  SPORTY  (Coty) 
Effei  live  August  I 
lipstick 

perfect  colour  4.32(3)    S     2  49 

innocence  338-6984,  party  girl  338-6992.  lolila  138-7032 
love  me  338-7040,  pern  li  passum  338-7065,  strip  lease  338-7073 
extreme  black  338-7156.  melody  338-7164.  skin  338-7172 
sedut  turn  138-7180.  poem  338-7198.  big  love  338-7206.  goddess  338-7214 
lovely  338-7222.  malaga  338-7230.  dream  338-7248.  hot  date  338-7253 
kiss  me  338-7263.  bvm '  it  338-7271.  new  age  339-0267 
MURINE  (Prestige  Brands) 

(distributors  Ceutu  Healthcare) 

fnaphazoline  0.012%) 

irritation  &  redness  relief 


eye  drops 

10ml  018-6098 

12  78)6) 

S 

3-59  p 

c 

WOMI  <  UII'ULI  1  MYSTKRV  (Yardley  London) 

body  lotion 

200ml  298-6305 

4,26 

s 

7.50 

d 

deo  spray 

150ml  298-6321 

4.26 

s 

7  50 

d 

eau  de  toilette 

30ml  298-6222 

iT"^ 

s 

14  95 

d 

50ml  298-6271 

1 1 .32 

s 

19  95 

d 

shower  gel 

200ml  298-6313 

426 

s 

7.50 

d 

WOMI  (  Wll'ltl  l  1  P\K\IIISI  PASSION  i\ '.inlles  1 

body  spray 

314-5984 

7  8 1 

4  95 

,1 

eau  de  toilette 

30ml  314-5943 

°™ 

s 

14.95 

d 

50ml  314-5950 

1 1.32 

s 

19.95 

d 

softening  body  lotion 

200ml  314-5976 

4  26 

s 

7.50 

d 

shower  gel 

revitalising 

200ml  314-5968 

I  1(> 

7  50 

A 

NAOMI  CAMPBELL  SIGNATI  REtYuidlcy  London) 

body  lotion 

200ml  298-6404 

9.08 

s 

16.00 

a 

deo  spray 

100ml  298-6420 

5.67 

s 

10.00 

d 

eau  de  toilette 

lllllll  298-6188 

s 

IS  so 

d 

50ml  298-6196 

1 5  04 

s 

_ll  Ml 

d 

shower  gel 

200ml  298-6412 

7.94 

8 

14.00 

d 

N  AOMI  CAMPBELL  SUNSET  (Yardley  London) 

body  lotion 

200ml  109-2971) 

4  5 1 

c 

7  95 

,1 

deo  spray 

150ml  109-2996 

4.51 

s 

d 

eau  de  toilette 

30ml  309-2954 

1 5  95 

50ml  309-2962 

1 1  92 

1  j  QQ 

shower  gel 

200ml  109-2988 

4  5  i 

s 

?  95 

d 

NATURES  AID  (Natures  Aid) 

glucosamine  sulphate 

with  vitamin  C 

tablets  l(»0mg/50mg 

180  251-9304 

0.52 

c 

NEXCARF.  (3M  Health  Care  Prof 

skin  &  foot  crack  care 

7ml  329-3503 

17  44(  1 1) 

5  49 

a 

breath-o-prene  supports 

open  knee 

small 

9.23 

8 

1'.  '''i 

320-0920 

d 

NK\(  'ARE  AC  l  l\  E  STRIPS  i  IM  Health  Care  Prof) 

cushioned  first  aid  dressing 

Bnglils 

20  225-8655 

14  64(12) 

s 

1  99 

d 

NEX(  \RE  COLDHOT  i  i\1  Health  Care  Prof) 

cold  instant 

322-7006 

9.96(6) 

s 

2.99 

d 

NEXCARF  PROTECT  STRIPS 

3M  Health  Care  Prof) 

maxi 

waterproof  plasters 

5  ex  large  329-3529 

18.72(12) 

s 

2  55 

c 

waterproot  plasters 

14 

17.04(12) 

s 

2.39 

scoobydoo  313-0168 

d 

NUMARK  (Nuniark) 

Effei  live  August  1 

antibiotic  eye  drops 

10ml  104-2985 

22.80(12) 

s 

3  89  pur 

r 

(chloramphenicol  0.5%  w/v 

anti -diarrhoea 

capsules 

106-1910 

5  52(6) 

s 

2.99  p 

1  loperamide  ) 

NUROFKN  EXPRESS  (Reckitl  Benckiser  Healthcare) 

PIP  code 

Trade  VAT 

Retail 

tablets 

30 

339-9748 

5.70 

s 

9.99 

60 

339-9755 

111  27 

s 

17.99 

OX  i  (Mentholatum) 

(salicylii  acid) 

Effective  August  1 

maximum  lace  scrub 

100ml 

338-7941 

17  20(6) 

S 

4  49 

anti-spot  balm 

50ml 

338-7958 

22  94(6) 

s 

5.99 

daily  lace  wipes 

20 

338-7966 

30  56(12) 

s 

i  <jy 

daily  face  wash  2.0% 

150ml 

053-1269 

17  20(6) 

s 

4.49  gsl 

a 

emergency  /it  blit/er  gel 

10ml 

324-3722 

19  1 1(6) 

8 

4.99 

a 

emergency  zit  blitztpads  w/u 

50 

321-2933 

22  93(8) 

s 

4.49 

PEPTAMEN  (Nestle  Nutrition) 

peptide  liquid  diet 

junior 

ready-to- hang 

500ml 

337-2182 

66  48(12) 

z 

BS 

* 

PIR1TEZE  (GlaxoSniithKhne  Consumer) 

(cetirizine  lOmgl 

Effective  Angus!  1 

allergy  syrup 

once-a-day 

70ml 

301-7993 

17.75(6) 

s 

5./ 9  G51. 

a 

allergy  tablets 

one-a-day 

7 

284-7317 

2867(12) 

s 

4.19  est 

a 

30 

284-7333 

62  88(12) 

8 

9  19  p 

a 

PIRITON  (GlaxoSniithKhne  Consumer) 

(chlorphenamine) 

Effective  August  4 

allergy  tablets  4mw 

30 

213-2074 

11.26(6) 

s 

3.29  psr 

d 

syrup  2mg/5ml 

150ml 

022-0392 

14  33(6) 

s 

4.19  p 

a 

PROFOOT  (Profoot) 

Effective  August  1 

corn  8c  callus  trimmer 

70044 

339-7734 

1.70 

s 

2  99 

essential  insoles 

70043 

339-7742 

3.42 

s 

5.99 

• 

PUMA  (Yardley  London) 

Puma  Man 

aftershave 

50ml 

289-3295 

5  1 1 

8 

'l  illl 

d 

eau  de  toilette 

50ml 

289-3287 

5.67 

8 

10.00 

d 

deodorant  spray 

calming 

150ml 

289-3311 

2  24 

8 

3  95 

d 

shower  gel 

relaxing 

200ml 

289-3303 

2  24 

8 

3  95 

d 

Puma  Woman 

eau  de  toilette 

1  

289-3238 

5.65 

s 

9.95 

d 

50ml 

289-3246 

7  35 

s 

12.95 

d 

body  lotion 

chill  out 

20()ml 

289-3253 

224 

s 

3  95 

d 

deodorant  spray 

calming 

150ml 

289-3279 

224 

s 

3.95 

d 

shower  gel 

relaxing 

200ml 

289-3261 

2.24 

s 

3.95 

d 

REMANS  (David  Hart  (Santo)) 

sugar-free  honey 

substitute 

250g 

258-0959 

28.50(6) 

z 

6.95 

a 

RIMMEL  (Coty) 

nail  care 

nail  polish 

lasting  finish 

8ml 

5.01(3) 

s 

2  59 

2()(lms 

6 

329-0293 

7.65(6) 

S 

1.99  GSL 

d 

class  11 

2l)(lmg 

12 

329-0285 

11  50(61 

S 

2.99  GSL 

d 

micro-fibre  knee  high  temale 

200mg 

16 

329-0277 

13.42(6) 

s 

3.49  gsl 

d 

l5-20mmHg 

256mg 

12 

339-5019 

12  28(6) 

s 

3.19  GSL 

normal 

256mg 

16 

119-5027 

1409(61 

s 

169  GSL 

black  F00931  330-0704 

400mg 

12 

329-1028 

19  18(6) 

s 

4.99  p 

d 

class  III 

4()(ling 

20 

339-8757 

30.72(6) 

s 

7.99  p 

micro-fibre  knee  high  female 

2Vmi!.' 

16 

339-4756 

13  43(6) 

s 

1.49  i.si 

20-.16mmHg 

5l2mg 

12 

339-4764 

19  19(6) 

s 

4.99  p 

long 

512ms; 

24 

.139-4749 

34  57(6) 

s 

8.99  p 

black  F00970  330-2999 

STRENGTH  (Reckitl  B 

enckiser  Healthcare) 

SILENCE  (Chefaro) 

anti-snonng  spray 

hi 

232-2337 

15.33(6) 

s 

3.99  p 

d 

SIMPKIN'S  (Simpkin,  A.L) 

libuprqfen) 
Effective  Angus, 
caplets 


liquid  capsules 
tablets 


(ibuprofen  40t)mg) 
liquid  capsules 
OLI)AS(Lane) 
(clove  oil  1%.  eucalyptus  oil  35.45%,  menthol  4.1%) 
oil  15ml  339-6223 

15ml  339-6231 
12 

mhVitC  30g  339-6249 
■ea  30g  339-6256.  blackcurrant  30g  339-7031 
lemon  with  eucalyptus  30g  339-7049 
ONE  TOUCH  ULTRA2  (Lifescan) 
blood  glucose  monitoring  system 

02116902-    121-3873        8  66 
( VA  T  exempt  for  registered  diabetics  when  presenting  a  GP  letter! 
ONE  TOUCH  ULTRAEASY  (Lifescan) 
blood  glucose  monitoring  system  kit 
silver  02118502  321-3881.  pink  02142502  329-3586 
green  02142602  329-3594.  black  02142702  329-3602 
OPTIMA  (Optima  Health  &  Nutrition) 
Echinacea 

effervescent  tablets  rosehip  orange  &  lemon 


black  i  hemes  250-8042.  exotica  250-7986.  natural  250-81 17 
black  cab  333-0339.  double  decker  red  312-9467.  london  clouds  338-9483 
azure  3400509319  340-0744.  bhng  3401)509324  340-0769 
green  grass  3400509323  340-0827.  magenta  mag'u  3400509302  340-0876 
perfect  plum  3400509324  340-0884.  sunshine  3400509305  340  0892 
tangerine  queen  3400509305  340-0900.  your  majesty  3400509323  340-0918 
SAVODENT  (Savant  Distribution) 

sensitive  leeth  treatment  Imunth  340-1643 

Imonth  340-1650 
SENOKOT  (Reckitt  Benckiser  Healthcare) 
Effective  August  I 

granules  lOOg  036-6435 

SIGVARIS  (Sigvans  Britain) 


pair  large 


3.99 
9.69 


6.99 
16.99 


9.13(3)    S    4.75  po 


pair  large 


25  51) 


50ml  3.19-6959       3048(6)    S  895 


150g 


oil  for  children 
menthol  lozenges 
honey  &  lemon  \ 
cherry  with  echit 


6  97(10) 
6  97(10) 
6.32(10) 


8.66 


2.99  gsl 

2.99  GSLSL 

0.99 


y  flavoured  0407  340-1957 
430g 


17  32(16)  S  ;.59 


707(6) 
hern  020-1 376 


7.07(6)    Z  1.45SL 


20 

140-1891) 

2.55 

S 

4.49 

SO 

340-1858 

2.83 

S 

4.99 

60 

340-1874 

5.10 

S 

8.99 

4x  125g 

340-1916 

17.76(12) 

S 

1.95 

high  strength  capsules  605mg 

oh  vera  soap 
pack 

OPTREX  (Reckitt  Benckiser  Healthcare) 

Effective  August  I 
eye  care 
ActiMist 

eye  spray  10ml 
MultiAction 
eye  wash  100ml 
0165O95-30()ml 
ORBIT  COMPLETE  (Wrigley) 
sugar-free  chewing  gum  14 
peppermint  tablets  41024  323-0117.  spearmint  tablets  41025  323-0125 
Urimg  mint  tablets  41026  323-0091 
sugar-free  chewing  gum 
mullipack  3x14  ...  S 

peppermint  tablets  41012  323-0166.  spearmint  tablets  41013  323-0174 
strong  mint  tablets  41014  323-0158 
sugar-free  chewing  gum  14  ...  S 

lemon  and  lime  tablets  42917  337-1101 
stra wherry  tablets  42747  337- 1 1 19 
OSTEO  BI-FLEX  (US  Nutrition) 
Effective  August  4 
complete  jointcare 


Australian  soft  eating  liquonce 
original  0408  1411-1940  flrawbe 
STUTE  (Stute  Foods) 
diabetu  preserves 
apricot  075-2873.  blackcurrant  003-7556.  morello 
raspberry  028-6419.  strawberry  075-2857 
diabetic  preserves 
marmalade  4  l()e 

fine  cut  047-1037.  thick  cut  028-6369 
fruit  juice  dnnk 
superior  lltr 

cranberry  282-3482 
superior  1  Itr 

pomegranate  417  324-4654.  pomegranate/cranberry  435  324-4662 
honey 

squeezy  500g  9.68(6)  Z 

f arrest  319-3224 

blended  319-3216.  blossom  319-3208 
squeezy  250g  6.13(6)  Z 

acacia  326-2912.  orange  blossom  326-2904,  sop  and  smooth  326-2920 
pure  fruit  juice 


5.58(8) 
7.09(8) 


1.39 


250ml  312-5499 
terra  lltr 
'hite  grape  juice  028-6344 
tetra  lltr 


338-8519 

57.63(6) 

S 

14.99 

138-8527 

16.03(6) 

S 

4.17 

338-8535 

2303(6) 

s 

5.99 

s 

0.59 

its  appli 

ready-to-dnnk 
superior 

red  grape  juice  003-7531 
superior 

orange  juice  with  vitamin  C  21 1-9188 
superior 

r/t/d  250ml 

apple  258-9984,  orange  258-9992 
tetra  pack  1 .5 Itr 

pure  apple  269-4321.  pure  orange  269-4} } 3 


9.73(35)  S 
7.58(8)  S 


0.49 
1,39 


6.07(8)    S  1.19 


0.59 


tetra  pack 
cranberry  201  324-4670 
supenor 

pineapple  juice  269-4339 
supenor 

apple  juice 
supenor 

grapefruit  juice 
superior  cranberry 

r/t/d 


I  51tr 


tetra  lltr  2694297 


tetra  lltr  2694305 


9.73(35) 

8 

0.49 

7.55(8) 

S 

1.48 

7.55(8) 

S 

1.48 

7,09(8) 

8 

1.25 

6.44(8)  S  1.25 
7.09(8)    S  1.39 


9.73(35)  S  0.49 


250ml  288-6489 
SWISS  HERBAL  CONFECTIONERY  (Optima  Health  &  Nutntion) 
organic  echinacea  lozenges  50g  7.62(6)  S 

cherry  flavoured  320-7933.  lemon  &  honey  flavoured  320-7941 
strawberry  flavoured  320-7958 


1.1 
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THE  NATURAL  MEDICINE  CO  (The  Natural  Medicine  Co 
liquid  silver  15ml  332-8986 

children's  chewable 

(ablets  50  332-8945 

sweet  alternative 
sweetener  300g  332-8911 

TOMMEE  TIPPEE  (Jackel  International) 
SOOTHERS 

cherry  4  (J-6mnths  340- 1 7 IK 

4  h-IXmnlhs  340-1726 

funky  face  4  6-ISmnths  340-1734 

Close  to  Nature  4 

c  -air  0-3mnths  340- 1445.  c-air  3-6mnths  340-1437 

c-air  6-ISmnths  340-1429,  pure  0-3mnths  340-1411 

pure  3-6mnths  340-1395,  pun'  6-lSmnlHs  340-1403 

soft  0-3mnths  340-1387,  soft  3-6mnths  340-1379 

soft  6-ISmnths  340-1361 
UDO'S  CHOICE  (Savanl  Distribution) 
probiotic 

hi  potency  capsules  30  340-1635 

infanl  blend  75g  340-1627 

VAPOUR  BEAR  (The  Original  Wheat  Bag  Co) 
heated  toy 

with  clear  breathe  oil  302-9345 
VASELINE  (Unilever  UK) 
hp  therapy  2()g 

aloe  vera  300-8448,  original  261-8940 
hp  therapy  20g 

rosy  340-1767 

.vifi;  protection  319-4883 
VICKS  (Procter  &  Gamble(HB&C)) 
Breathing  Sensations 

chewing  gum  16  338-8501 

Vitality  Booster 

stick  sachets  20  338-8493 

VITAL  (EMT  Healthcare) 
tweezers 

gold 

diamante  VO02O7  340-1098 

gold  tipped 

slum  end  VO0204  340-1064,  straight  lipped  VO0205  3411- 1072 
stainless  sleel 

professional  I  VOO206  34(1- IOS0       1(1 69(6)  S 


rade 

VAT 

Retail 

-1  1  1 

S 

7.20  a 

4.73 

s 

8.30  a 

5  18 

z 

6.90  c 

1  91 

s 

2.99  ' 

1.91 

s 

2  99  • 

1  91 

s 

2.99  ' 

2  55 

s 

1  99 

• 

11.38 

s 

19.95 

9.67 

s 

16  95 

9,30 

s 

19.99  d 

s 

0.99 

s 

1.49 

s 

2.99 

s 

7.49  gsl 

17.84(6) 

s 

4.99  • 

12  80(12 

)  s 

1.79 

PIP  code     Trade    VAT  Retail 


tweezers 

straight  and  slant 

12  VO0208 

340-1106 

7.08(12) 

S 

0.99 

NAIL  CARE 

buffer 

multifunction  six 

surface  nail  VO0406 

340-1288 

7.14(6) 

s 

1.99 

nail 

VO0405 

340-1270 

8  94(12) 

S 

125 

clipper 

nail 

VO0301-small 

340-1114 

7.08(12) 

S 

0.99 

toe  nail 

VO0302 

340-1122 

4.47(6) 

s 

1.25 

emery  boards 

professional 

VO0402 

340-1262 

7.08(12) 

S 

0.99 

tiles 

emery  boards 

2x5  9cm 

340-1221 

4.22(12) 

s 

0.59 

emery  boards 

2x5  11.5cra 

340-1239 

4  94(12) 

s 

0.69 

2x5  17cm 

340-1213 

6.08(12) 

s 

0.85 

nail  files 

glass 

VO0411 

340-1320 

7.11(6) 

s 

1.99 

sapphire 

VO0408-13cm 

340-1304 

6.36(12) 

s 

0.89 

VO0409-18cm 

340-1312 

7  08(12) 

s 

0.99 

stainless 

VO0407- 1 3cm 

340-1296 

636(12) 

s 

0.89 

pedicure  foot  file 

double  sided 

VO04I0 

340-1338 

7  08(12) 

s 

0.99 

plier 

barrel  spring  nail 

VO0304-l2cm 

340-1155 

6.00 

s 

9.99 

nail 

VO0303 

340-1130 

10.71(3) 

-s 

5.99 

nail  cuticle 

VO0306 

340-1163 

12  49(3) 

s 

6.99 

PERSONAL  CARE 
buffer 

exfoliating  facial 
cosmetic 

applicators 

wedges 
eyelash 

curler 
latex 

sponge 
orange 

sticks 
powder  puffs 

compact 

loam 
separators 

finger  and  toe 
sharpener 

pencil 

VSL#30 (Ferring  Pharms) 
Effective  August } 
probiotic  food  supplement 
sachets 
WRIGLEY'SfWngley) 
chewing  gum 
spearmint  36715  276-8299 


VO0503 

340-1809 

5.38(6) 

s 

1.49 

20  VO0506 

340-1866 

7.14(6) 

S 

1  99 

4  VO0507 

340-1882 

4  47(6) 

s 

1.25 

VO0509 

340-1924 

7  I4tti| 

s 

1.99 

2  VO0505 

340-1841 

3.54(6) 

s 

0  99 

10  VO0412 

340-1775 

3  54(h) 

s 

0.99 

2  VO0501 

340-1783 

3.54(6) 

s 

0.99 

4  VO0502 

340-1791 

8.94(12) 

s 

1.25 

4  VO0504 

340-1825 

3.54(6) 

s 

0.99 

VO0508 

340-1908 

7  08(12) 

s 

0.99 

30  4.4g 

340-0942 

28.86 

s 

3S.75 

in 

s 

0  33 

The  Price  List  weekly  updates  will 
be  online  only  for  next  week's  issue. 
Look  out  for  the  logo,  right,  on 
C+D's  websites  from  August  6 
www.cddata.co.uk  and 
www.chemistanddruggist.co.uk 


r  '  .  .  ..  ...  ■  • V  • 

CLICK  HERE  FOR 

CD 

Price  List  Updates 
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Amendments  to  list  of  Generic  Products 

Symbols  are  •=new;  i=insert;  d=delete;  c=change/correction 


PIP  code     Trade    VAT  Retail 


PIP  code     Trade    VAT  Retail 


AMLODIPINE  BESILATE  (Apntesi 
(amtodipme  hesitate  5mg) 
tablets  28  114-2702 

BUMETANIDE  (Essential  Generics) 
(distributors  Movianlo) 
[bumetanide  0.2mg/ml) 
liquid  150ml  114-2637 

CITALOPRAM  (WAX  EIVERV)  (Teva  UK) 


fcitalopram  fivtu 

livery)  tOmg) 

tablets 

2S 

111-9288 

(196 

...  POMDT 

d 

DIAZEPAM  (Suvereien  Medical) 

(diazepam} 

tablets 

2mg 

2s 

113-9541 

(162 

POM  CDBEDT 

5mg 

28 

1 1 3-9583 

071 

...   h  jm  rnHKDP 

HYDROCORTISONE  (Essential  Generics) 

(hydrot  ortisone) 

cream 

(t.s</f 

I5g 

114-2850 

3.72 

pomdt 

* 

0  5<Si 

30g 

1 1  2868 

...  POMDT 

n 

IS, 

1 14-2X76 

2.39 

,..  POMDT 

i'-; 

30g 

114-2884 

4  32 

...  HOMDT 

50g 

1 14-2802 

19  13 

HIMPT 

2  591 

I  S.j 

1 14-2900 

.31.44 

...  I'OMDT 

2.5% 

30g 

114-2918 

...  POMDT 

(imlmeni 

0.59! 

114-2926 

4.58 

POMDT 

II  s'i 

30g 

1 14-2934 

.  POMDT 

\% 

IVJ 

114-2942 

.V 18 

...  POMDT 

1% 

30g 

1 14-2959 

4  74 

...  POMDT 

1% 

,Og 

114-2967 

27^1 

I'OMDT 

2.5* 

I5g 

114-2975 

24  22 

POMD1 

2.5% 

in- 

114-2983 

...  POMDT 

INDAPAMIDI-.il-  I  IIIBIDI-  \l  1  (Genus  Phamisl 

(indapamide  /.5/ti.e) 

tablets 

in 

114-1126 

.  .  POMDT 

NEBIVOLOL  (Te\ 

a  UK) 

{nebivolol  5mg) 

tablets 

28 

114-3007 

I'OMDT 

OMEPRAZOLE  (IV  AX  LIVERY)  (Teva  UK) 

{omeprazole  (iva 

livery)  lOmg) 

capsules  c/c 

28 

1 10-0981 

2  02 

...  PDT 

PERINDOPRILERBliMINElKrla  Pharma] 

{perindopril  erbumine  .S'»i,e) 

tablets 

in 

114-2991 

I'OMDT 

SUMATRIPTAN  (IVAX  LIVERY)  (Teva  UK) 

{sumatriptan  (iva\  liven)) 

tablets 

Sllni.j 

12 

1 1 2-9550 

...  POMDT 

d 

lOOmg 

12 

112-9584 

...  POM 

d 

Amendments  to  list  of  Manufacturers  and  Distributors 

Airogym  c 


/PnJp  dill 

i  lit  V.  IlilM 

Golf  Club  Road 

Woking 

Surrey  GU22  0LU 

Tel;  07983955320 

Fax:  08707  386327 

Email:  info@airogym.com 

Brunei  Phurma  1  Id 

(Code  1 336) 

Wrafton 

Braunton 

Devon  EX33  2DL 

Tel:  01271  815815 

Fax:  01271  818997 

Carol  on  Ltd 

■ 

(Code  1330) 

Fordh^rRo'id  ^ 

Nil, ii  1  uv  1 1 

Cambridgeshire  CBS  7NY 

Tel:  0870  1566413 

Fax:  01638  721911 

Nottingham  Kehab  Supplies 

(Code  2508) 

Excelsior  Ro ad 

Ashby  Park 

Leicestershire  LE65  IJG 

Tel:  01530418435 

Fax:  01530  419266 

Email:  customerserviee@nrs-uk.e 

o.uk 

Swedish  Orphan 

(Code  244) 

Forirf  mHr^rEstate11 

New  1 1 lai  kel  R  n.id 

Fordham 

Cambridgeshire  CB7  5LL 

Tel:  01638  722380 

Fax:  01638  723167 

Yardlev  London 

d 

(Code  23) 

Liberty  House 

222  Regent  Street 

London 

W1B5TR 

Tel:  01202  635484 

Fax:  01202  635481 

